
 

WBA Joins In Joint Comments Regarding Contest Rules
 

During the week of December 10, your WBA joined with 46 other State Broadcasters Associations in supporting the 
rule making petition filed by Entercom Communications Corp. to amend the FCC’s “Contest Rule.” If successful, the 
FCC would no longer require radio and television stations to broadcast the material terms of their station conducted 
contests. Rather, stations would have the option of either continuing to announce those contest terms over-the-air or 
posting those terms on their own websites while periodically airing messages informing their listeners and viewers of 
the website address where the rules could be found. The State Associations urged the FCC to give stations the 
flexibility of posting their contest rules on any web site agreeing to accept such postings that is freely accessible, 24/7, 
without the need for a password or registration. 
 
We pointed out that because consumers today routinely use company web sites to learn about a company’s products, 
services, prices, terms and promotions, including discounts, sales and contests, the change proposed by Entercom is 
in perfect alignment with 21st Century consumer expectations and practices. Furthermore, by giving stations the 
option to post their contest rules, rather than having to broadcast them, amending the Contest Rule would provide a 
regulatory incentive for all stations to use the Internet to make their contest rules widely and conveniently available. In 
that latter regard, we stressed that by posting contest rules online, station listeners and viewers would only have to 
learn of the website address where contest rules were posted, and would no longer have to wait to hear several more 
on-air contest announcements before they could remember, as well as digest, all of the material terms of a contest. In 
addition, we noted that listeners and viewers could take as much time as they wished to review and understand the 
online posted rules before deciding to participate. 
 
From the perspective of stations wishing to promote their own contests, we emphasized the limitations of time and 
“space” which challenge all stations that are currently required to broadcast the material terms of contests. We also 
argued that, to the extent that online posting of contest rules takes the place of on-air announcements, consumer 
misunderstandings should be reduced overall, and any complaints alleging that a station did not broadcast “all” of the 
material terms of its contest, or did not do so often enough, should become virtually extinct, thus eliminating a burden 
on the resources of the Commission. 
 
Your WBA – here to serve YOU! 
 


