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Efforts promote diversity in broadcasting
Broadcasters in Wisconsin have taken numerous 
steps to promote diversity in their operations. We 
all recognize the importance of making sure our 
stations reflect the communities they serve.

One of the keys to success is in training future leaders 
in broadcasting as tomorrow’s managers and owners. 
There’s a lot to know when it comes to running a 
station, from learning about federal regulation to 
financing. There’s also programing, sales, digital, 
promotions, and the importance of keeping local and 
serving communities, the heart of what we do.

The opportunities are for all, but it takes commitment and prepara-
tion in all areas to achieve a successful dream.

As you look around your stations to think about tomorrow’s leaders, 
especially those from underrepresented communities, consider lead-
ership training opportunities.

We’re fortunate to have the Walker Broadcast Management Institute 
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Thank you to all the broadcasters who 
made this year’s two WBA Foun-
dation political debates a success! 
We’re grateful to all the stations that 
aired these important broadcasts, 
and we’re particularly grateful to the 
stations that hosted them. Milwaukee 
PBS hosted the U.S. Senate debate 
and WISC-TV in Madison hosted the 
gubernatorial debate, with teams 

for both debates coming from radio and TV stations 
across the state. It’s a wonderful demonstration of the 
vital services you provide to your communities every 
day. More photos on page 13.

We’ve also just wrapped up another successful 
Broadcasters Clinic in Madison with more than 
230 total attendees (from 25 states) and more 
than 50 exhibitors. This award-winning event 
continues to be an important show for broad-
cast engineers and the vendors who serve them. 
Thank you to the fabulous Broadcasters Clinic 
Committee for your excellent work on this. You 
continue to put Wisconsin on the map! Check out 
the highlights on page 5.

Updated Strategic Plan

Your WBA Board recently held a long-term strate-
gy planning session. The last five-year plan from 
the board targeted goals toward 2020, so it was 
time to take a fresh look at what your WBA should 
focus on over the coming years.

Michelle 
Vetterkind, 
CAE
WBA President 
and CEO

 
State  

Legislative Day
Jan. 18

WBA extends tradition of hosting debates

More on page 13>
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WBA Board minutes are always available 
for members. Please email Kyle Geissler at 
kgeissler@wi-broadcasters.org to request  
a copy.

The facilitator-led session lasted several hours 
and generated a huge variety of ideas that are 
currently being studied and reviewed. Board 
members have more work to do before a final 
plan is approved. I can tell you that your WBA 
Board of Directors has some exceptionally 
insightful ideas to help broadcasters face the 
greatest challenges they see for the future, while 
maintaining the popular services we currently 
provide. There was a tremendous amount of 
positive energy and lots of exciting ideas in the 
room.

In the coming months and years, you, our valued 
WBA members, will start to see the outcome 
from these important brainstorming sessions. 

Plan to attend State Legislative Day

One of the most important activities you can 
participate in as a WBA member is being a part 
of State Legislative Day. We’ll be making calls at 
the Capitol in Madison on Jan. 18.

If you’ve never been to a State Legislative Day, 
please consider attending. We’ll make sure 
you have all the information you need to have 

successful calls with your lawmakers. If you just 
want to come to see what it’s all about, you can 
do that too. We can assign you to go on calls 
with a broadcaster who’s familiar with making 
these calls. 

Making these connections with your local 
lawmakers is critical to making sure broadcast-
ers are heard when state lawmakers are taking 
up issues that could affect your service to their 
local communities.

If you’re interested in participating, contact 
Kyle at kgeissler@wi-broadcasters.org. If you’ve 
participated in the past, watch your inbox for 
more details soon.

Finally, we’re coming upon the time of year 
when your community service goes into 
overdrive. Thank you all so very much for all 
your holiday-related efforts. The holidays are 
the perfect time to show your audiences your 
community spirit.

Wishing you all a safe, fun, and restful holiday 
season!

PRESIDENT’S COLUMN Continued from page 1

Membership renewals in the mail, can be paid online
It’s WBA membership renewal time.

When 2022 ends, so does your WBA membership. You should soon be receiving your 2023 WBA member-
ship renewal notice in the mail. Sign up now and keep your membership in full force, without interrup-
tion, through 2023.

I’m sure you’ll agree that membership in your WBA is a bargain. As an organization and as a cooperative of 
individuals with a common goal, the WBA believes in itself and its members. The benefits of being a WBA 
member are many, and pride of association with WBA is itself worth the price of admission. We urge you 
to renew your membership and join your colleagues in continuing to support the WBA.

Renewing your WBA membership means uninterrupted service: You will continue to receive ALL services 
in WBA’s special programs. And best of all, you will 
continue to belong to the WBA, the only organization 
in the whole state devoted entirely to the service and 
promotion of the broadcasting industry in Wisconsin.

Request invoice/pay online:
wi-broadcasters.org/membership

here in Wisconsin. The next cycle is scheduled for the spring, and you can read all about it on page 14. 
Graduates of the three-year cycle, like myself, can expect to come away with a wealth of knowledge and 
the tools they need to step up in their stations and their careers.

The NAB Leadership Foundation also offers “Broadcast Leadership Training” which gives a specific focus 
to helping women and members of underrepresented communities position themselves to own and 
run their own stations.

Also on the national level, we’ve been advocating for the reinstatement of a tax certificate program that 
would encourage the sale of broadcast stations to women, people of color, and other underrepresented 
communities.

There’s no single solution, but these are some examples of great opportunities to promote future suc-
cess.

We can’t assume the future leaders of broadcasting will appear when they’re needed. It’s on us, today’s 
leaders, to make sure those who follow us are in the best position to serve their diverse communities in 
ways we haven’t conceived of yet. 

CHAIR’S COLUMN
Continued from page 1
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2023 Election windows for Lowest Unit Charge
Elections Election Dates Window for LUC begins
Spring Primary Feb. 21, 2023 Jan. 7, 2023
Spring General April 4, 2023 Jan. 7, 2023

‘Five Fatal Flaws’ of award submission: How to avoid disqualification
It’s the most wonderful time of the year! It’s time to 
start digging for your best, award winning material 
of the year! Sure, we could wait until just before the 
deadline and most of us do. In January 2021, nearly 
a third of all entries were created in the last 24 hours 
before the deadline. Last year that number jumped to 
almost 40 percent! 

We work in a business that never stops and thriving 
under pressure is what we do! However, these “last 
minute” submissions traditionally have the highest 
rate of disqualification. The awards committee is 

here to refresh your memory and help avoid the “Five Fatal Flaws” to 
maximize your 2023 wins.

As a reference, the general submission standards are as follows:

• All entries must have originated on air or 
published between Jan. 1 and Dec. 31, 2022, 
with the key word being “originated.” For 
example, an on-air promo or commercial run-
ning Dec. 31, 2021 through Jan. 1, 2022 would 
not qualify but the same type of content 
running Dec. 31, 2022 through Jan. 1, 2023 
would qualify.

• If your station is a music station or a News/
Talk station, the entries must be in one cate-
gory or the other. No cross overs permitted.

• Any entry, either TV or radio, must be primar-
ily produced by your station, not created by 
an outside agency. However, the submission 
may include content from an outside outlet if 
provided in a supplemental or supportive role.

• Video entries must be uploaded via Vimeo 
or Youtube and submitted as a link. Audio 
entries must be uploaded via Soundcloud and 
submitted as a link.

• When scripts are required, the entry must 
be received in PDF format and limited to 
one page. Do NOT submit a PDF attachment unless required for the 
category.

• Time limits are strictly enforced! 

• For Social and Digital Media content, the entry must showcase a 
product of the station entering. Websites with the majority of its con-
tent coming from an outside agency are NOT eligible for entry.

• Social and Digital entries must also provide a URL link to the live 
website. The site must be live at the time of judging.

• Entry attachments are allowed to include text and photo only. Links 
and embedded video are not permitted.

• The limit of entries is two per station in each of the categories (un-
less noted otherwise).

• A specific entry can only be submitted in ONE category. The excep-
tion is that portions of submissions in the “Compilation” categories 
can be submitted in other categories). 

Now, the simplest and easiest ways to avoid the dreaded disqualifica-
tion…

• Double check your dates. Again, be sure the material originated 
between Jan. 1, 2022 and Dec. 31, 2022.

Heather Storm 
Awards Committee

• Time limits! We cannot emphasize time limits enough. The limit 
allows no room for slack. If the limit is 5 minutes, 5:01 will get you cut. 
Be especially cognizant if that one second is silence at the beginning 
or end of your clip.

• Remember the two entries per category (per station) limit.

• More is not always better. If the category does not call for a PDF 
document, do not add one! 

• Read category descriptions carefully to ensure you include all mate-
rials and meet all qualifications: time, materials to include, etc.

• Pay close attention to this year’s changes, which can be found in 
detail in the 2022 rule book.

Avoiding the five fatal flaws of entry submission:

1. Over time: Check and double check entry length. We advise aiming 
for a length a few seconds short of the 
maximum. The greatest disappointment is 
submitting competitive work and losing out 
because the audio or video was a few sec-
onds too long. The time that the file shows is 
what counts, even if the content is within the 
time constraints and the extra few seconds 
come from silence at the front or back end. If 
a timeline opens up at 15:01, that’s enough 
to face disqualification.

2. Multiple Entry Violation: Many features can 
fit into multiple categories, but you cannot 
submit this single segment to more than 
one category. Make sure you find the best 
category fit for each. Exception: portions of 
submissions in the “Compilation” categories 
may also be submitted to other categories.

3. No Script, No Video: If one or both are 
required, the category requirements section 
will note this.  Also watch for “Submit script, 
but no narrative allowed.” Any deviation of 
this results in disqualification.

4. Three Day Requirement Failure: Certain categories, including Best 
Sportscast and Best Weather Coverage, ask for three complete seg-
ments from three different days. An entry with three segments from 
one or two days will be disqualified.

5. Bad Links: A few errors to watch for here…A handful of disqualifi-
cations last year simply came from broken web links. Additionally, if 
the category requires a link to the broadcast itself, a mere link to the 
homepage of the website will not suffice. A Youtube link on a broad-
cast entry will also get you cut.

Avoiding disqualifications may seem tedious and overwhelming, but 
the bottom line is to follow the “Requirements” section in the catego-
ry to a tee. Starting to find your submissions now, rather than within 
the “last minute” 24-hour window, prevents oversights on these 
completely avoidable errors.

The window for online entries is Dec. 1 and we can’t wait to hear from 
you soon!
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FROM THE JACOBS MEDIA TEAM AS PART OF THE JACOBS MEDIA/WBA DIGITAL PARTNERSHIP

Broadcasters should be making the most of mobile technology
One of the most notable trends coming out of Jacobs 
Media’s Techsurvey this year is the continued growth of 
streaming. Over one-third of a radio station’s audience is 
receiving your product through your various streaming 
channels. And the way consumers watch television 
is similar. The pandemic years of 2020 and 2021 just 
served to accelerate this trend. That means that your 
stream is now almost as valuable as your broadcast, and 
in many ways, even more so. 

The prominence of digital media consumption only increases as the 
listening audience gets younger. Fewer young consumers are tuning in, 
mostly because of the prominence of other sources of entertainment, 
be it Netflix, YouTube, Spotify, Pandora, podcasts or other sources. The 
question is, how is a station going prevent that audience attrition, and do 
a better job of reaching that coveted younger audience?

Almost half the Techsurvey sample is consuming streaming media on a 
DAILY BASIS! Stations need to make sure that content is where they are. 
That means smart speakers, mobile apps, Roku, Apple TV - every possible 
outlet. For the past five years we’ve seen a slow, but steady transition to 
digital media consumption. And the younger the demographic, the more 
pronounced the trend is. If stations are going to compete over the next 
few years, they need to view digital efforts as more than just checking a 
box -- stream, check. Mobile app, check. It’s just not something you can 
set and forget anymore. 

Leading this trend are mobile apps. While the digital space grows steadi-
ly, the pre-eminent device is the smartphone, which is not really sur-
prising as we use our phones for EVERYTHING. It is the most ubiquitous 
device in our lives. As of 2022, nearly half of all digital media consump-
tion is now done on a mobile device. 

This means that the opportunity for you to earn your spot on that all-im-
portant device is one that stations have to go after aggressively. While 40 
percent of the audience has downloaded a radio station’s app, an almost 
equal share don’t even know it exists! That’s why it is so crucial that once 
you have an app that is worthy of it, you need to promote it heavily and 
consistently. 

We know that your audience is using your app primarily to consume your 
streaming media product, but you can’t afford to stop there. The oppor-
tunity to bring your audience other great content, services and utilities is 
massive and probably as great a revenue opportunity as your stream. 

As a provider of media content, your brands have an amazing opportu-
nity to claim some of the windfall of advertising dollars going to mobile. 
The first step is to change your mind set about your mobile application: 
You need to think of it as more than an ancillary distribution channel 
for your content because it isn’t really ancillary anymore – it’s rapidly 
becoming primary. The second step it to look at how you can turn it into 
a profit center. 

There are two avenues that we’ll explore here, because the more utility 
(and traffic) your app has, the more revenue stations will be able to 
monetize it.  They are: 

  1. Focus on filling a void or owning a specific content or information 
area in your local market.

  2. Focus on a specific vertical content area that is a good fit for your 
brand.

NEWS:

One of the more obvious local verticals to look at is news (if you aren’t a 

news station, you can substitute news for local events). Many small mar-
kets are very challenged when it comes to the news environment, with 
few competitive outlets. If you have a newsroom, or can partner with a 
newspaper or local website, you can use your promotional powers to 
really become the local “news leader.” If you create a dedicated news app, 
you can promote it easily across all the local media outlets you control.

Mid-West Family Broadcasting in southwest Michigan created its own 
news app – Town Crier Wire. It covers a wide variety of local news topics, 
and have a couple of sponsors exclusive to the app. The app is promoted 
across their stations and through other local channels and has become a 
significant profit center for the company

GUIDES AND DIRECTORIES

Another great opportunity is to create local guides. If your company can 
create a feed of local businesses you can present them in your app (or 
a separate app), even putting them on a map, using the phone’s native 
geolocation capabilities. These guides can be for your advertisers, or in 
a specific content vertical. We’ve seen these guides in different areas 
like bar guides (for rock radio stations) or local Christian schools (for a 
religious broadcaster).

“Around the 715” a guide to local happenings and businesses in the 
LaCrosse/Eau Claire area created by Mid-West Family Broadcasting. The 
app has lots of content as well as numerous sponsorship opportunities. 
The whole app runs off the same content feeds as the ones that populate 
the companion website.

Another approach is to focus on a specific content area. By really putting 
a focus on an area that your station or market can own -- like high school 
sports, the local business scene, or a unique ethnic group. You can create 
and distribute the kind of endemic content that attracts very high ad 
rates.

Think innovatively about the ways you can put the most popular and 
ubiquitous information delivery system ever invented – the smartphone 
– to work for your company. It is the kind of effort that can leverage your 
business’ strengths, while also diversifying your revenue and giving you 
new opportunities for growth.

We recently hosted a webinar on this topic that provides examples – to 
watch it go to https://jacapps.com/doing-the-most-with-mobile/

jacapps is a partner company of Jacobs Media.

The WBA Digital Hotline is a free service of the Wisconsin Broadcasters Asso-
ciation.  For answers to your digital questions, contact Paul Jacobs at Paul@
jacobsmedia.com

Bob Kernen
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WBA
Broadcasters Clinic

2022

CLINIC
SPONSORS

I’m pleased to declare the 66th WBA Broadcasters 
Clinic a success. The Clinic was well attended with 
registrations received from 24 states and several Ca-
nadian provinces. The exhibit floor was well populat-
ed with more than 50 exhibitors. Positive comments 
and thanks were extended to program committee 
members and WBA staff.

Nationally recognized industry leaders presented 
relevant topics to our radio and television audience. 
Topics included NextGen (ATSC 3.0) television stan-
dard, Wisconsin Department of Workforce Develop-
ment’s “Media Broadcast Technician Youth Appren-

ticeship Program,” and virtual and cloud-based solutions for radio.

The NAB presenters are always well received. This year David Layer, 
VP of Advanced Engineering, covered numerous advanced radio 
initiatives. Sam Matheny, Executive VP and CTO, presented on many 
different technologies, trends, and related policies. The always popu-
lar “Nuts and Bolts” session featuring brats and fried cheese curds was 
a hit. The topic: Free, Cheap Tools for Remote Monitoring. This was a 
hands-on experience.

I’m proud to report that the Society of Broadcast Engineers awarded 
the 2021 Clinic the “Best Educational Event” for the 2nd year in a row.

The Clinic program committee appreciates the continued support of 
the WBA Board, Michelle Vetterkind, Kyle Geissler, and Liz Boyd.

Huge draw for Broadcasters Clinic 

THANK YOU TO:
Clinic Committee

• Kent Aschenbrenner, E.W. Scripps  
Company. - Committee Chair

• Linday Baun
• Patrick Berger, Cumulus - Chicago
• Steve Brown, Woodward Radio Group
• Mark Burg
• Greg Dahl, Second Opinion  

Communications, Inc.
• Clif Groth, New Radio Group
• Bill Hubbard
• Vicki Kipp, PBS Wisconsin
• Tim Laes, Midwest Communications
• Marty Mangerson, WJFW-TV
• Kevin Ruppert
• Tom Smith 
• Jim Steinhart, WISN TV

Clinic Speakers
• Ralph Bachofen, Triveni
• Bill Bennett, ENCO Systems
• Aldrik Coispel, Enensys Teamcast
• Gary Cavell, Cavell Mertz
• Arco Groenenberg, LiveU
• Jim Hammond, Radio.Cloud
• Kirk Harnack, Telos Alliance
• Cindy Hutter Cavell, Cavell Mertz
• Jason Justman, ATSC 3.0 Technology 

and Development Solutions
• Mike Kelley, E.W. Scripps
• David Layer, NAB
• Jim Leifer, American Tower Corporation
• Sam Matheny, NAB
• Tom Mikkelsen, BitPath
• Luis Munos, LiveU
• Mike Pappas, Orban
• Amy Phillips, Wisconsin DWD
• Mike Schmidt, Heartland Video Systems
• Nicole Starrett, Dielectric
• Roger Strand, Wisconsin ECB
• Doug Vernier, V-Soft
• Jeff Welton, Nautel
• Tim Wright, Cumulus
• Steve Wynn,, Sony
• Jing Zhou, Harmonic

Prize Donors
• Broadcast Depot
• Broadcast Electronics
• BSW
• Burk
• Castus
• Dielectric
• DJB Radio
• ENCO Systems
• ERI
• Linkup Communications
• LiveU
• Nautel
• Nemal Electronics
• Precision Communications
• Radio.Cloud
• Shively Labs
• Sony
• Sourcerer
• Tieline

Additional Support
• American Awards & Promotion
• Bill Bennett, ENCO
• WBA Board of Directors
• Liz Boyd, NCSA/PEP Coordinator
• Madison Marriott West’s incredible Staff
• Michelle Vetterkind, WBA President 

and CEO
• Sara and Leader Printing 

Kent Aschenbrenner 
Clinic Committee 
Chair
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Making a Difference
Allen stations host telethon to support Hurricane recovery

A group of Allen Media Broadcasting 
stations in Wisconsin teamed up with the 
American Red Cross to raise $143,600 for 
the victims of hurricanes Ian and Fiona 
through a live telethon.

WKOW-TV in Madison, WAOW-TV in 
Wausau, WXOW-TV in La Crosse, and 
WQOW-TV in Eau Claire aired the telethon.

“This disaster hit us hard here at home, 
but our viewers and community organi-

zations still stepped up to help their neighbors,” said WKOW TV News 
Director Dani Maxwell, “We cannot thank them enough for their 
generosity.”

“The kindness and generosity our community shows in times of crisis 
is always incredible.” said Anna Engelhart, General Manager of WKOW 
TV. “It makes us even more proud to serve our viewers, knowing they 
are just as ready to serve others.”

Station raises more than $20K for local students
Milwaukee’s Jammin’ 98.3, WJMR-FM held a 
2-day radiothon to raise funds supporting the 
Milwaukee Public School Foundation’s 7th 
annual “No Empty Backpacks” school supplies 
drive. 

MPS students, teachers, parents, and alumni 
were featured on air on Sept. 22-23 sharing 

positive stories of their time at MPS, as they called attention to some 
of the pressing needs within the Milwaukee community for parents 
and their families. 

The station surpassed its fundraising goal of $10,000 during the radio-
thon, adding to the MPS Foundation $50,000 overall goal, and raised 
$13,831, with a generous matching donation from Educator’s Credit 
Union, totaling $23,831 to go towards MPS school supplies. 

Funds raised will provide students with backpacks, notebooks, pen-
cils, highlighters, and other critical supplies. Supplies were distributed 
to MPS schools as school began and continuing through the fall 
semester.

“We are so proud of how Milwaukee stepped up to help students in 
need,” Program Director Don Black said. “Our job is always to serve or 
community first, and that is something we will always do. We send 
our heartfelt thanks to everyone who listened and donated.”

Station raises more than $75K for hurricane victims
Milwaukee TV station WISN 12 part-
nered with the American Red Cross 
to hold the “WISN 12 Hurricane Relief 
Drive” to help people who have been 
devastated by Hurricane Ian. Gener-
ous viewers throughout southeastern 
Wisconsin donated more than $75,000 
to deliver urgent assistance for those 
affected by the natural disaster. 

“The loss of life is heartbreaking,” 
said Jan Wade, president and general 
manager of WISN 12. “We knew we had 

to do something to help after seeing the scenes of destruction left by 
this powerful storm.”

A phone bank was conducted on Oct. 4 and online donations were 
accepted. West Bend Mutual Insurance contributed $10,000 in match-
ing funds for the fundraising effort. The money brought in through 
the ‘WISN 12 Hurricane Relief Drive’ will supply people with essentials 
such as food, shelter, blankets, tarps, and personal care items.

“The outpouring of support from our viewers is both appreciated and 
inspirational,” Wade said. “When people in southeastern Wisconsin 
see others in need, they always do what they can to help. We want to 
offer a huge ‘thank you’ to all those who stepped up. It will mean so 
much to those in need.”

WBA member benefit 
boosts trust in your website

Your WBA is 
a member of 
JournalList. 
As a member 
of JournalList, 
your WBA 
represents a 

network of trusted publishers in Wisconsin. JournalList uses your 
membership in the WBA as a signal of trust to give your websites a 
boost of credibility with search engines.

Working with JournalList, your WBA published a list of the websites 
of all of our member stations to a special file on the WBA website. 
This file is scanned by search engines, like Google, giving the search 
engines a list of websites they can consider “trusted.” It’s up to the 
search engine how to use that data, but naturally search engines 
are more inclined to share links to websites considered “trusted.”

This is a free WBA member benefit, and all you need to do is let us 
know if your website address ever changes so we can keep the file 
up-to-date.

Want to do more? Your station can also join JournalList. You’ll be 
able to publish your own trust file to your website and be able 
to add your social media pages to the listings. More importantly, 
the more stations that participate in publishing their own lists, 
the greater the network effect. In other words, it makes the whole 
program stronger.

You can learn more by contacting Kyle Geissler at the WBA 
(kgeissler@wi-broadcasters.org) or check out the JournalList web-
site: https://journallist.net/

CONNECT WITH
YOUR WBA

Find us on Facebook
@WIBroadcasters on Twitter

@WisconsinBroadcasters on Instagram
wibroadcasters on Snapchat

Stay Connected
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Educator’s Column

UWW-TV original student program 
celebrates 29 seasons in Whitewater
It’s typical each college semester for media studies students to enroll 
in a production or practicum course and create an original program 
or series for broadcast. The student producer or team of producers 
determine a title for the show and number of episodes, write the 
scripts, audition talent, shoot, edit, export and schedule for air. When 
the course and semester is completed, the students move on, and 
the series transitions to the video vault for archiving. This may be the 
life expectancy for most original student college programs, but one 
exception to the rule is UWW-TV’s PEOMIOSFYRDS.  

Originally created in the fall of 2008 by UW-Whitewater students Lane 
Kimble and Adam Cumbee as a class project, this sports debate show 
not only has the reputation of being UWW-TV’s most uniquely titled 
program, but most sought-after studio production by auditioning 
students each semester. According to Kimble, now Assistant News 
Director at WISC-TV in Madison, the show was inspired by ESPN’s Par-
don the Interruption, a 30-minute daily of various topics in the world 
of sports. “We knew what we wanted to do, but were not sure what 
to call it,” said Kimble, as he and Cumbee wanted to pay homage to 
PTI without stealing the name. “We just started putting some words 
together, and almost by accident came up with the title.” Thus, Please 
Excuse Our Momentary Interruption Of Sports From Your Regular Daily 
Schedule was born.  

Following a similar premise as PTI, Kimble and Cumbee went on live 
each Thursday night at 7:30 p.m. in October 2008, arguing their way 
through a variety of sporting news. Kimble was an avid Packers fan 
while Cumbee was loyal to the Bears, and that alone made their argu-
ments seem natural as they provided a weekly rapid-fire of topics to 
the college audience. The two friends continued to produce the show 
for another three semesters together.

Due to its popularity, incoming student anchors came on board in 
hopes of earning a coveted broadcast chair on PEOMIOSFYRDS. At first 
Kimble admitted to not being supportive of the decision to keep the 
show running after he stepped away. “I first thought, no, this is ours…
come up with your own thing!” But after 29 consecutive semesters of 
rotating hosts and some modifications, Kimble is proud his creation 
has remained on the air so long since he graduated. He recognizes 
that he never saw this coming, but PEO has had approximately 20 dif-
ferent producers, 50 different hosts, broadcast over 230 episodes and 
received eight student broadcast/production awards in its history.

“It’s very humbling,” Kimble said. “I’m flattered to see how our idea has 
become a part of UWW-TV history.”

Lane Kimble and Adam Cumbee launched PEOMIOSFYRDS on UWW-TV in October 2008.

UWGB’s new studio named for engineer Harvey Arnold
The University of Wiscon-
sin-Green Bay has a new broad-
casting studio named for Harvey 
Arnold, a UWGB alumnus who’s 
now the Vice President of Engi-
neering for Sinclair.

Sinclair Broadcast Group, the 
parent company of WLUK FOX 
11 and WCWF CW 14 in Green 
Bay, provided a donation toward 
the studio. 

“We are proud to recognize Har-
vey with the naming of UW-Green Bay’s newly renovated TV studio, 
which will now be called Arnold Broadcast Studio,” said FOX 11 and 
CW 14 General Manager Jay Zollar at a celebration Oct. 10.

The name came as a surprise to Arnold.

“The 1975 UW-Green Bay graduate 
now has nearly five decades under his 
belt and is considered a pioneer in the 
broadcast industry,” Zollar said.

Arnold and others helped fund a 
scholarship called the Gary Mach Excel-
lence in Media Fund to help individual 
students.

“I feel kind of shocked,” Arnold said. 
“I didn’t expect this kind of naming 
opportunity, I thought we were just 
fundraising.”

Arnold reminisced on his time here and says things were very differ-
ent when he attended the university.

“There weren’t computers at all, there wasn’t cellphones, it was just 
different technologies in 1973 or so,” Arnold said.

Arnold is excited about the opportunities students will now have.

“This could become a very, very important tool for teaching students 
how to operate broadcast equipment, how to become more involved 
in the journalistic field,” Arnold said.

“Harvey really is one of the most well-respected people in this indus-
try. It really is a privilege to be here for him and represent Sinclair,” 
said Del Parks, Sinclair’s President of Technology.

Parks hopes this donation comes full circle.

“We would love to have some of these graduates work for Sinclair 
stations,” Parks said.

The university hopes to have the Arnold Broadcast Studio open for 
student use this spring.

“The space is designed for them to do everything audio visual,” said 
Danielle Bina, UWGB associate teaching professor of communication. 
“We have labs, we have audio production rooms, we have a television 
news set, this beautiful studio.”

Aside from the new studio, there are many other new things students 
will now have access to.

“Brand new light boards, brand new audio boards, brand new pro-
duction studios, audio equipment, cameras, studio and field cameras. 
This is Toyland for us,” Bina said.

This article was provided by WLUK-TV.
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Member News
Radio Milwaukee names new executive director

Maxie C. Jackson III has been named executive direc-
tor of 88Nine Radio Milwaukee (WYMS-88.9FM). 

Jackson most recently served as the Chief Content 
Officer for New England Public Media (NEPM). He has 
more than 30 years of management, content, and au-
dience development experience in radio, television, 
digital, and live events.

“Maxie is a public media powerhouse,” said Ericka-
joy Daniels, chair of the Radio Milwaukee executive 

director search committee. “From programming to management 
to audience development, he brings comprehensive and national 
experience to the role of executive director. Our board of directors is 
thrilled to be bringing Maxie to Milwaukee and looks forward to the 
impact he will have on the organization and the city at large.”    

Prior to NEPM, Jackson served as a public media consultant and 
leader of two national media organizations, Pacifica Foundation and 
National Federation of Community Broadcasters. He also served in ex-
ecutive roles at public radio stations WCPN, WNYC, WETA and WEAA.

“I’ve had the pleasure of serving a diverse portfolio of audiences 
and organizations and look forward to bringing those experiences 
forward in my role as executive director,” Jackson said. “Radio Milwau-
kee’s mission of championing music, arts and culture, neighborhoods 
and community organizations strongly aligns with my passion for us-
ing public media to celebrate the nuance and intersectionality found 
throughout the patchwork of communities across the nation. More 
directly, public service and institution building are my motivations.”

During his public media career, Jackson has affected public media 
funding, technology, recruitment and programming through service 
on committees initiated by the Corporation for Public Broadcasting, 
Public Radio Exchange, British Broadcasting Corporation, the African 
American Public Radio Consortium, and National Public Radio. 
Jackson is a graduate of Morehouse College (BA) and Michigan State 
University (MA).

As Executive Director, Jackson is responsible for management of the 
station and leading the organization. He officially started in his role 
Sept. 7 and will be establishing residency in Milwaukee effective 
immediately. His wife will relocate following their youngest son’s 
graduation from high school in May 2023. In the interim, Jackson will 
commute on a weekly basis.

The Radio Milwaukee board began an extensive national search for 
a new executive director in February 2022 after the prior director 
resigned. Community leader and former Radio Milwaukee board 
president Danae Davis served as interim executive director for the 
organization from February to August.

A search committee made up of current board members, a com-
munity member and a Radio Milwaukee staff member interviewed 
numerous local and national candidates. Cory R. King of Kittleman & 
Associates, LLC conducted the search for the board.

Jackson

Marotta named first female sports director at WKOW
Karley Marotta is WKOW-TV’s first ever female sports 
director. She was promoted from weekend sports 
anchor/reporter to sports director and will anchor 
the weeknight sportscasts at 6 and 10 p.m.

“Karley has been a crucial member of our sports team 
and the perfect choice to lead our sports depart-
ment.” said WKOW News Director Dani Maxwell. “We 
have no doubt Karley’s excellent coverage and great 
personality will continue to keep viewers coming 

back every night.”

Marotta has been with WKOW since March 2020 as WKOW’s weekend 
sports anchor/reporter. Previously Marotta worked at WXOW in La 
Crosse.

“I’m extremely grateful and eager for this opportunity to lead the 
WKOW Sports department,” Marotta said. “Covering Madison these 
last few years has been incredible and I’m so excited to take this next 
step in my career in the communities I now call home.”

 Marotta began her new duties at WKOW TV on Oct. 10. 

Marotta

93.1 JAMZ debuts ‘The Breakfast Club’
Mid-West Family Madison’s 93.1 JAMZ 
(WJQM) is adding “The Breakfast Club,” the 
most-listened-to Hip-Hop and R&B morning 
show in America, to its weekday morning 
lineup.

Starting Sept. 14, the top-rated program 
featuring Radio Hall of Famers Charlamagne 
Tha God, Angela Yee, and DJ Envy started 

airing weekdays. The station will also air “Weekends with The Break-
fast Club” on Saturdays. 

“There is NOTHING like this show, not here, not anywhere,” said Randy 
Hawke, Mid-West Family Vice President of Brands and Content. “We 
are extremely proud to become part of their amazing story by start-
ing a new chapter in Madison.”    

Good Karma Brands launches Tundra Trio Radio Network 

Good Karma Brands and ESPN Wis-
consin are launching the Tundra 
Trio Radio Network, which will air 
Green Bay Packers content across 
94.5 ESPN (WKTI-FM) and Newsra-
dio 620 WTMJ in Milwaukee and 
100.5 ESPN (WTLX-FM) in Madison. 

The newest Good Karma Brands radio network got its name from its 
Tundra Trio properties, two houses adjacent to Lambeau Field where 
private tailgates are hosted prior to each home game. 

Steve Wexler, Market Manager and Vice President, Good Karma 
Brands, said “We are excited to launch our new Tundra Trio Network, 
including new and expanded coverage on air and online, as well 
as hospitality and live broadcasts from our Lambeau Field tailgate 
homes.”

To kick off every Packers game day at the Tundra Trio houses in Green 
Bay, former UW-Madison football player and Packer Gary Ellerson and 
WTMJ on-air host Greg Matzek will broadcast Green Bay Gameday live 
on the Tundra Trio Radio Network. Gary is familiar to the broadcasting 
industry in the Milwaukee market, having spent nearly two decades 
at 1250 WSSP and as a contributor on The Roundtable with Dennis 

Krause on Spectrum News 1. Following each game, on-air host Gabe 
Neitzel and Steve “The Homer” True, alongside Packers Hall-of-Famer 
Mark Tauscher, will team up for the Pack Attack Postgame for three 
hours following the end of the game. 

Fans can listen back to all Packers content and other ESPN Wisconsin 
shows on the Wisconsin on Demand App or the WTMJ App. 
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Radio Milwaukee marks 15 years with rebranding
Radio Milwaukee 
(WYMS) revealed new 
branding for the organi-
zation, as well as for its 
original 88Nine broad-
cast channel, ahead of 
its 15th birthday on. 
Oct. 1.

“The extension of 
our Radio Milwaukee brand as the umbrella for our three channels 
represents the next evolution of this media organization,” Executive 
Director Maxie Jackson said. “By elevating the Radio Milwaukee brand 
to encompass our three channels – 88Nine, HYFIN and 414Music.FM 
– we set each up to grow audience and impact, all with the support 
of an organization that has 15 years of industry-changing experience 
behind it.”

The new Radio Milwaukee branding retains the organization’s signa-
ture orange color and adds complementary cream, charcoal, and blue 
colors to the palette. The logo system is robust and flexible, offering a 
variety of options for expression to work alongside Radio Milwaukee’s 
music, content and community outreach offerings.

“In reimagining the Radio Milwaukee brand, we wanted to achieve 
something that was as adaptable as the organization,” Director of 
Marketing & Communications Sarah Lahr said. “Throughout our 15-
year history, we’ve shaped our programming and content around the 
needs of our audience, and we needed our new logo system to allow 
for that flexibility.”

The typeface in the logo is a custom, hand-rendered font called “Side-
walk Block,” designed by Milwaukee-based firm Ocupop, and is meant 
to visually resemble hand-painted Milwaukee ghost signs. The type 
is paired, in most expressions, with the “Radio Milwaukee Crescendo.” 
Part soundwave and part heartbeat, the crescendo represents the 
organization’s forward momentum as an entity that is for and by all of 
Milwaukee. The station also revealed new branding and social media 
accounts for its original 88Nine broadcast channel. Branding will not 
change for the broadcast/online/HD2 channel HYFIN, which launched 
earlier this year, and for the online/HD3 channel 414Music.FM, which 
launched in 2017 during the station’s 10th anniversary.

Magnum Media closes on purchase of WCFW
Roland L. Bushland has closed on its sale 
of 105.7 WCFW-FM and 99.1 W256AE-FM, 
Chippewa Falls, to Magnum Media.

“Pat and I appreciate the many well wishes 
we’ve received from our loyal listeners and 

business associates since we announced the sale to the Magnums 
back in June,” Rollie Bushland said. “As I said back then, it takes time 
for these transactions to wind their way through the FCC, but we got 
through it without any hiccups.” 

“Rol is 88, and I’ll be 83 later this month,” Pat Bushland said. “After 
nearly 54 years, we’re both looking forward to being able to sleep 
through storms without having to worry about equipment getting 
damaged and taking us off the air. Now it’s Dave, Ty, Reid, and Chelsey 
Magnum’s turn.”  

“Rollie & Pat remind me of my parents, grandparents and my late 
wife Lynn’s folks, too,” Dave Magnum said. “I’d like to 
think that we’re all cut from some of the same cloth. 
We’re honored that the Bushlands chose us to be the 
next stewards of the radio station they founded and 
successfully operated for over five decades.”    

Magnum Group Director of Engineering, Chris Tarr, 
said contract engineer and Eau Claire native, Jon 
Zecherle, who has performed maintenance on WCFW 
for more than 30 years, will continue in that role after 
all the new equipment is installed.       

Magnum’s sons, Reid and Ty, and Reid’s wife Chelsey, along with 
co-workers who began with Magnum in the early 90’s, and those 
who’ve joined since, operate 25 Wisconsin radio stations:    105.7 
WCFW in the Eau Claire market, eight in the La Crosse market, one 
in the Green Bay market, 11 in the Madison market and four in the 
Milwaukee market. 

Y106.5 airs new morning show in central Wis.
A radio station in Stevens 
Point/Wausau is launch-
ing a new morning show. 

Today’s Best Country, 
Y106.5 (WYTE) current 
Morning Show Host, Big 
Red (Larry Wnorowski), is 
teaming up with recently 
hired Daina Schnese for 

“The Y106.5 Wake-up Call with Big Red and Dana.”

“I could not be more excited to put my radio experience to work in 
my home state of Wisconsin.” Dana said. “I look forward to bringing 
new insights, laughs, and my own unique style to the great listeners 
on Y106.5 every weekday morning.”

“Dana brings the experience of working with multiple formats to 
Y106.5,” Big Red said. “She is a smart, successful professional, and her 
infectious smile is sure to light up mornings for our listeners.”

Operations & Brands Manager Travis Place said, “Big Red and Dana 
are a dynamic team, and they will continue to grow the Y106.5 brand 
throughout our listening area with new features, a few old favorites, 
and guaranteed fun for everyone.”

The Y106.5 Wake-up Call with Big Red and Dana debuted today.

NRG Media owns and operates four FM stations in the Wausau/Ste-
vens Point market, including WBCV, WGLX, WHTQ and WYTE.

Wexler finalist for Marconi Award
Good Karma 
Brands 
Milwaukee 
Vice President 
and Market 
Manager Steve 
Wexler was 
a finalist to 
be named Leg-
endary Radio 
Manager of 
the Year in the 

2022 Marconi Radio Awards from the NAB. WBA President and CEO 
Michelle Vetterkind was on hand to celebrate his great work at the 
awards ceremony at NAB New York.

Established in 1989 and named after inventor and Nobel Prize winner 
Guglielmo Marconi, the NAB Marconi Radio Awards are given to radio 
stations and outstanding on-air personalities to recognize excellence 
in radio.

Dave Magnum
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Young Professionals

Matthew Knoke from WLUK-TV in Green Bay is joining 
the WBA Young Professionals Committee.

Knoke is a news producer for Good Day Wisconsin 
where he’s been for a year. He graduated in 2021 
from the University of Wisconsin – Green Bay with a 
bachelor’s degree in communication. While working 
full-time he was also an editor for the school’s online 
news blog, managed the social media channels for 
the Communication Department, and was president 

of the Public Relations Student Society of America at the school.

He has a goal of becoming a news director. 

Welcome Matthew!

Knoke joins Young Professionals Committee

Knoke

WBA mentorship program renewed
Are you a young broadcaster looking 
for a mentor? Do you know one?

Your WBA’s Young Professionals Com-
mittee has a mentorship program is 
uses to connect those new to broad-
casting with experienced veterans to 
help them through the first few years 
of their career. Hiring managers are 
also encouraged to suggest new em-
ployees for the mentorship program.

Applicants are matched with veterans in their field in broadcasting. 
We work to match mentees with non-competitors from other mar-
kets.

While it is not required, we highly encourage both parties to make 
efforts to meet in person if possible. Even in a world of incredible 
communication options, nothing can replace a simple face-to-face 
conversation.

To participate, contact Kyle Geissler at kgeissler@wi-broadcasters.org.

RESULTS BROADCASTING
EDUCATION GRANT

Get help with your student loans

Deadline: Feb. 28 -  Learn More: wbafoundation.org

Two employees of Fox 11 (WLUK-TV) 
in Green Bay are marking milestone 
anniversaries.

On Sept. 7, Mark Fischer celebrat-
ed 15 years with FOX 11. Mark is a 
marketing consultant.  

On Oct. 26, News Director Juli 
Buehler will mark 35 years with the 
station.

2 FOX 11 employees celebrate anniversaries

Fischer and Buehler

Good Karma Brands - Milwaukee, which owns News-
radio 620 WTMJ, 94.5 ESPN (WKTI) and 101.7 The 
Truth (WGKB), has named Ryan Williams as the Direc-
tor of Marketing, overseeing all marketing operations 
for all three stations. Prior to joining Good Karma 
Brands, Williams served as regional brand manager at 
Audacy in Chicago. 

Steve Wexler, Vice President at Good Karma Brands 
and Market Manager of the Milwaukee brands 

said, “We are thrilled to welcome Ryan to Good Karma Brands. His 
experience, as well as his natural alignment with GKB’s core values, 
make him the perfect choice to lead our marketing efforts and team 
forward.”

Williams said, “I’m thrilled and honored to be joining GKB Milwau-
kee working on three great brands in the market. I look forward to 
collaborating with my teammates on creative and innovative projects 
for GKB Milwaukee’s fans and partners that continue to build on the 
presence that 94.5 ESPN Milwaukee, Newsradio 620 WTMJ, and 101.7 
The Truth have in the community.”

Williams began his career in radio in Chicago as a Promotions 
Assistant for both “The Score” and later for Hubbard Broadcasting’s 
WDRV-FM. He then worked as a Promotions Manager for WBBM-FM/ 
WXRT-FM. Most recently as the Regional Brand Manager for Audacy, 
Williams was responsible for branding and sales activations for five 
stations in Illinois, Wisconsin, and Minnesota. 

Williams joined Good Karma Brands on Oct. 17. He will be responsible 
for marketing strategy and branding for Newsradio 620 WTMJ, 94.5 
ESPN and 101.7 The Truth, as well as oversight of event operations 
and event management. As GKB Milwaukee focuses on a market-
ing-first approach to sales, Williams will be a valuable consultant to 
local and regional advertising partners and the company’s marketing 
consultants.

GKB names Director of Marketing in Milwaukee

Williams
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In Remembrance

Seehafer matriarch dies age 86
Velva “Jean” Seehafer, the wife of WBA Hall of Fame 
broadcaster Don Seehafer, died Sept. 13 at the age 
of 86.

Jean Seehafer married Don in 1958 and in 1960 they 
bought their first radio station in St. Peter, Minnesota 
where she worked as a receptionist and secretary. 

“She was a devoted wife and mom who worked tire-
lessly raising four children, and later enjoyed life as a 
grandma and great grandma,” her obituary read. 

Funeral services for Jean were held on Sept. 19. 

Expressions of sympathy can be made to the family by visiting www.
lakeshorefamilyfuneralhomes.com.

In lieu of flowers, memorials can be made in Jean’s memory.

Don Seehafer died in 2020.

Seehafer

Former WISM team celebrates reunion
WISM, the heritage top 40 station in Madison from 1960 to 1984, is 
remembered annually at “The WISM Reunion.”

This year the group gathered Sept. 23. A 20-person roundtable 
featured nearly two hours of laughter-filled storytelling by the jocks, 
journalists, salespeople, record promo folks, and friends who attend-
ed. 

Mid-West Family owned WISM.

“The company always carried a unique family feeling,” said Jonathan 
Little who spent 13 years of his career at WISM as MD, PD, and doing 
PM drive. “That was in large part due to the leadership of William R. 
Walker, CEO for decades. His son Tom Walker now has that leadership 
role.”

WISM in the 60’s was a Top 40 monster, delivering 50-60 percent 
shares of audience. Ken Draper and Bud Connell of Programming 
db (Draper-Blore) consulted WISM in the late 60’s. In the late 70’s 
Les Garland and Dave Sholin of RKO/KFRC provided programming 
consultation.

Wayne Wallace (Corey), Jim Charne, Pat O’Neill, Bob Abella, Dale Ganske, Gordon Harris 
(Govier), Jonathan Little, Charlie Simon (Larry Goodman), PK Powers (Dick Record), Pat Mar-
tin (Lopeman), Stoney Wallace (Bob Tomarkin), Robb Steele (Frank Parcells), Bob Elholm, 
and Samantha Jones (Maureen Mecozzi).   Not pictured Dan Jordan (Ronan) and Jim McGaw.

Lifelong broadcast engineer, Tom Smith, dies
A lifelong Wisconsin broadcast engineer and 
longtime member of the WBA Broadcasters Clinic 
Committee, Tom Smith, died Oct. 22 after a six-year 
battle with cancer. He was 73.

Smith began his long career in television and radio 
at KFIZ-TV in Fond du Lac. In 1976 he moved to Sun 
Prairie and worked for WHA-TV as broadcast engineer 
and radio frequency coordinator. He retired after 36 
years of service for WHA-TV.

He remained involved after retirement as a member of SBE and the 
Broadcasters Clinic Committee and by helping at local stations.

A visitation and funeral was Oct. 27 at Cress Funeral Home in Sun 
Prairie. In lieu of flowers, family would appreciate donations to the 
CLL Global Research Foundation. 

Smith

WPR western Wisconsin host Al Ross dies
Longtime friend and colleague of Wisconsin Public 
Radio and host of the western Wisconsin regional arts 
and culture program “Spectrum West,” Al Ross, has 
died. He was 73 years old.

Ross joined WPR in 2008, providing local news breaks 
and announcements during “The Joy Cardin Show” 
and “Morning Edition” from WPR’s Eau Claire studios. 
The following year, he became the host of “Spectrum 
West.”

“We are all saddened by this news,” Interim WPR Director Tom Luljak 
said. “Al was a beacon for the arts and humanities in western Wiscon-
sin and an outstanding example of our commitment to serving local 
communities across the state.” On air and in the community, he was a 
champion for the arts and served as moderator in the public forums 
that launched Eau Claire’s Confluence Center and the Pablo Center for 
the Arts.

Born and raised in the Fox Valley, Ross enjoyed a 53 year career in ra-
dio, including 14 years at WPR. He worked on air and in management 
at commercial stations in Michigan, Florida, and Wisconsin, before 
launching his own business as an independent producer in the 1990s. 
“Al was a consummate professional who was always eager to lend 
an ear and advice to young broadcasters who came his way,” retired 
WPR Senior Regional Manager Dean Kallenbach said. “He could have 
retired years ago but told me hosting ‘Spectrum West’ was more fun 
than any gig of his career. I’ll miss him on the air, and I’ll miss him as a 
friend.”

In addition to hosting “Spectrum West,” Ross co-created and co-host-
ed a variety show with musician Mac Cherry called “The Big River 
Radio Wave.” The show ran for eight years and was recorded live at the 
Big River Theatre in Alma. It celebrated the culture of the Mississippi 
River with comedians, musicians, and storytellers. It was broadcast on 
WPR stations in west and southwest Wisconsin during the summer 
with select episodes airing statewide.

Rich Kremer, WPR’s Eau Claire-based reporter, remembers Ross as a 
true believer in the power of the arts to transform lives and communi-
ties. Ross won multiple awards for his work, including “Best Interview” 
and “Best Radio Show” from the Wisconsin Broadcasters Association.

Ross
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WBA FOUNDATION

WBA Foundation has much to celebrate from 2002
Chair’s Report

The WBA Foundation is wrapping up a very success-
ful 2022.  

Scholarships

The Foundation’s annual Student Seminar in March 
ended with 140 in attendance. Thank you to Ken 
Beno and the WBA Educational Committee. The 2022 
WBA Student Leadership Award was presented to 
Aimee Galaszewski.  Scholarships were awarded to 
the following students:

• Kaylee Staral, Marquette – WBA Foundation Schol-
arship

• Gaby Vinick, UW-Madison – Morgan Murphy Media Scholarship

• Kim Leadholm, UW-Madison – David L. Nelson Scholarship

• Vanessa Rivera, Marquette – Howard Gernetzke Scholarship 

Walker Broadcast Management Institute

The Institute returned for its 23rd year to the UW-Madison campus in 
April after courses were postponed during the COVID-19 pandemic. 
This year’s graduates include:

• Jeff Fass, WKOW-TV - Madison

• Sarah Gray, WISC-TV - Madison

• Mikel Lauber, KOLN/KGIN - Lincoln, Nebraska

They join a list of 153 broadcasters that have completed the 3-year 
program since the first graduation in 2000.  A special thanks to coor-
dinator, Joan Gillman.

Local Broadcast Legends & Hall of Fame

At our Summer Conference Luncheon in La Crosse, we welcomed four 
new members to the Local Broadcast Legends:

• Jonathan Green, WTMJ Radio – Milwaukee

• Mike Hayers, WIZM Radio – La Crosse

• Terry West, WAXX Radio – Eau Claire

• Tom Zalaski, WFRV-TV – Green Bay

We topped off the Summer Conference with this year’s WBA Hall of 
Fame Inductions. Since 1989, the WBA Hall of Fame has grown to 152 
members. This year’s inductees include:

• Chris Bernier, Armada Media

• Joyce Garbaciak, WISN-TV

• Howard Gloede, Mid-West Family Radio – La Crosse

• Gene Purcell, Wisconsin Public Media

Nominations are open for the 2023 Hall of Fame.

WBA Political Debates

The Foundation continued a 32-year tradition by hosting debates 
between U.S. Senate candidates Mandela Barnes and Ron Johnson 
on Oct. 7, and gubernatorial candidates Tony Evers and Tim Michels 
on Oct. 14. We would like to thank moderator Jill Geisler, and all the 
broadcast journalists that made up the question and data teams.  

WBA Serving You

Please review “Your WBA Serving You” on the WBA website or in the 
September/October newsletter to read more about what your WBA 
Foundation supports annually.  

We need your financial support so that we can continue to help 
establish a lasting legacy for our Foundation and its members. As 
part of your financial planning, please consider a contribution to the 
WBA Foundation and/or becoming a member of the Legacy Club. All 
levels of giving are needed and are beneficial to our mission. As a new 
member of the Legacy Club, I wanted to give back to the industry that 
has been so good to me.  

Please contact the WBA for information about how to make your 
contribution.  

Thank you for making 2022 a great year! 

                  

Al Lancaster 
WBA Foundation 
chair

Check out recent and upcoming Bob Barry  
“Unearthed Interviews” podcast episodes

Recent Episodes 
Tony Orlando 
Loretta Lynn 
Tim Conway 

Edgar Bergen 
Jimmy Dean

Upcoming Episodes 
Nick Brockwinkel 
Tommy Smothers 
Rosemary Clooney 

Cloris Leachman
Rip Taylor

Supported by a 
generous  

donation from 
Terry Baun
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Debates show voters differences between candidates in key races

The WBA Foundation continued a 32-year tradition in hosting debates 
for two key statewide races ahead of the fall election.

U.S. Senate candidates Senator Ron Johnson and Lt. Gov. Mandela 
Barnes faced off in the first debate on Oct. 7 at Milwaukee PBS. Guber-
natorial candidates Gov. Tony Evers and Tim Michels debated Oct. 14 
at WISC-TV in Madison. 

Both debates were sponsored by the Wisconsin Association of 
Independent Colleges and Universities and the Wisconsin Counties 

Association. Both were also aired live or 
delayed by more than 70 television and 
radio stations throughout the state. The 
debates was also shown live on national 
network C-SPAN and Wisconsin public 
affairs cable network WisconsinEye 
and it was streamed on numerous web 
platforms. Both are now available to view 
at the Wisconsin Broadcasting Museum 
website.

The debates involved broadcasters from 
across Wisconsin and were moderated by Jill Geisler, longtime Wis-
consin news professional, WBA Hall of Fame member, author, and Bill 
Plante Chair in Leadership and Media Integrity at Loyola University, 
Chicago.

A new feature of this year’s debates was a data team which provided 
voters with real-time background on the questions and topics being 
discussed during the debates. Those resources remain available here:

https://debate.wi-broadcasters.org

Thank you to the question teams: 
U.S. Senate: 
A.J. Bayatpour, Capitol Bureau Chief, WKOW-TV, Madison 
Mark Leland, Anchor/Reporter, WLUK-TV, Green Bay 
Kim Murphy, Anchor, WITI-TV, Milwaukee 
Montse Ricossa, News Anchor, Telemundo Wisconsin, Milwaukee 
Dale Ryman, Anchor/Reporter, WSAW-TV, Wausau 
Brad Williams, Anchor/Reporter, WIZM Radio, La Crosse

Gubernatorial: 
Amy DuPont, Anchor/Reporter, WKBT-TV, La Crosse 
Frederica Freyberg, News Director, PBS Wisconsin, Madison 

Dan Hagen, Evening Anchor, WJFW-TV, Rhinelander 
Dr. Ken Harris, Truth in the Afternoon, WGKB Radio, Milwaukee 
Victor Jacobo, Reporter, CBS 58/Telemundo Wisconsin, Milwaukee 
Michele McCormack, Anchor/Reporter, WFRV-TV, Green Bay

And the data teams: 
U.S. Senate: 
Michelle Baik, Weekend Anchor/Reporter, WMTV-TV, Madison 
Emily Davies, Investigative Reporter, WSAW-TV, Wausau 
Scottie Lee Meyers, Producer, Milwaukee PBS, Milwaukee

Gubernatorial: 
Jonathan Krause, Director of Multimedia Journalism, Woodward Radio 
Group, Appleton 
Jaymes Langrehr, Digital Content Manager, WISC-TV, Madison 
Juliana Tornabene, Executive Producer-Digital Content, WMTV-TV, 
Madison

Thank you also to the many employees at Milwaukee PBS and WISC-
TV whose dedication was critical to the success of the debates. And 
thank you to the stations who provided team members and aired 
the debate. Everyone’s efforts are an important contribution to the 
success of this important public service. 
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Presented by Betsy Hagan, an independent consultant specializing 
in organizational effectiveness and talent development. Her back-
ground includes 15 years of senior leadership experience in corporate 
human resources and program management. She has advised com-
panies on a variety of business improvements in the areas of strategic 
planning, restructuring, talent development, and cost management.

Evening guest speaker at the Fluno Center 
Steve Rick, What Does The Economy Have In Store?

Day 3
Marketing
• How has broadcasting changed and where is it 
going.
• Does brand still matter? 
• How does one prepare for the future?
• What is the competition?

Presented by Scott Cooper,  an accomplished and na-
tionally recognized marketing executive and strategic 

advisor. For the past 14 years, Scott has been principle of Marketing 
Engine Group, a marketing and strategy firm building on his past 
work as President of advertising agency The Hiebing Group and SVP 
Marketing/Brand for Brown Shoe & Famous Footwear. He’s worked 
closely with companies large and small across consumer, B2B, and 
B2B2C – from Nike, Coors Beer, Walmart, AAA, Firestone.  Scott has 
a long association with The University of Wisconsin, teaching as an 
adjunct professor in the business school and leading executive semi-
nars. He is the author of three books on marketing planning, includ-
ing The Successful Marketing Plan.

Walker Broadcaster Management Institute returns to UW campus
The Walker Broadcast Management Institute is now in its 24th year. 
The 2023 Institute marks the third year of another 3-year cycle (al-
though you may join the cycle at any time) and is designed for broad-
cast managers and those seeking or being prepared for broadcast 
management positions.

The 2023 session will be held April 25-27, 2023 in Madison.

For registration information please call the WBA office: 608-255-2600.

Day 1
Use Creativity to Solve Tough Problems and 
Have More Fun
• Looking at the Old in a New way
• Turbo brainstorming
• Overcoming resistance to new ideas
• Creating under fire
• Making friends with Change
• Daily behaviors to increase creativity. 

Presented by Barry Callen. Clients from Coca-Cola to Epic Systems 
have invested half a billion dollars in the thousands of marketing 
communication ideas Barry has either created or creative-directed.  
He has been a highly-rated instructor at U.W. School of Business Ex-
ecutive Education Program and is the author of 2 books that include 
chapters on creativity.  He studied improv comedy at Second City, has 
a BFA in painting, recorded an album of original songs in Nashville, 
and has been struck by lightning. 

Day 2
Developing People Around You
• Build on existing coaching and communication 
skills to confidently coach in the following situations, 
individual performance improvement, peer to peer 
coaching, and team coaching.          
• Learn and practice 5 critical coaching compe-
tencies every leader (and leaders- in- training) must 
master. 
• Understand the role of motivation in coaching. 

• Improve the quality and delivery of feedback to others.
• Understand the challenges and opportunities when coaching 

across generations.  

2023 AGENDA

Callen

Hagan

Cooper

Rick

The “WBA Student Leadership Award” is given to a broadcasting or 
broadcast journalism student of junior standing or above at a Wis-
consin college or university who has most noticeably developed and 
exercised effective and creative skills in leadership.

The student must be nominated in writing by an adviser, supervisor 
or faculty member.  The nomination letter must include specific ex-
amples when citing how the student meets the following criteria:

• Is actively involved in a student broadcasting community;
• Demonstrated instances where they provided a positive influence;
• Demonstrated instances where they motivated others to accomplish 

a mission, despite challenges or obstacles;
• Encouraged others to contribute toward the effectiveness and suc-

cess of a broadcast-related organization or project;
• Goes consistently above and beyond the scope of their job or proj-

ect assignment;
• Demonstrated the ability to lead in an ethical and moral manner.

The student must also submit a 2-3 page paper describing how 
their experiences in student media have shaped them as a leader 
or helped them develop a leadership style.

WBA Student Leadership Award nominations should be sent by Jan. 
15, 2022 directly to: Kyle Geissler at kgeissler@wi-broadcasters.org.

Applications accepted for 
Student Leadership Award
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Nominations open for 

Local Broadcast Legends Award
The Wisconsin Broadcasters Association 
is now requesting and accepting nomi-
nations for the Wisconsin Broadcasters 
Association Local Broadcast Legends 

Award.
The Local Broadcast Legends Award 
nomination process is open and will 
run through Jan. 15, 2023. Submissions 
should be made on the official nomina-

tion form available on the WBA website and sent to the WBA office. 
Selected nominees will receive the award Thursday June 15, 2023 
during the WBA’s Summer Conference Luncheon at the Osthoff Resort 
in Elkhart Lake.

The Wisconsin Broadcasters Association Local Broadcast Legends 
Award was established in 2015 under the direction of Bruce Grass-
man, owner/president of Results Radio. The first award was given 
posthumously to Norm Habeck, a former Results Radio employee. The 
Local Broadcast Legends Award is a great honor and recognition for 
individuals that work behind the scenes and within their communi-
ties fulfilling the commitment broadcasters have made to serve their 
local communities. They are individuals that exemplify localism. This 
award is a means to extend recognition of these individuals beyond 
their local communities.

Past honorees can be found at the Wisconsin Broadcasting Museum 
at https://www.wisconsinbroadcastingmuseum.org. 

Selection Criteria 
Individuals may be nominated by their company, co-workers, com-
munity leaders, family members, etc. The nominee’s station or organi-
zation will be responsible for submitting the nomination on behalf of 
the nominating person or group along with the required supporting 
documentation.

Nominees must have 15 years of service as a broadcast professional in 
the state of Wisconsin. Individuals may be cited posthumously.

Nominations should also include the following:

1. A description of the nominee’s character and why they are 
deserving of the award. How do they exemplify localism (see 
2 below).

2. Provide examples of the nominee’s support of local commu-
nity needs and interests including, yet not limited to, partici-
pation in economic, non-profit, education, and civic develop-
ment as well as support of their colleagues and station.

3. Letters or supporting information from colleagues, friends, 
and community leaders.

4. A letter of support for the nomination from the general man-
ager or another person in a similar position employed by the 
station the nominee represents. 

Nomination Review
The Local Broadcast Legends Award Committee, which is a part of the 
Hall of Fame Committee, may select a nominee from each of the four 
(4) districts of the state represented on the WBA Board of Directors. 
The number of awardees will be determined by the Committee.

The Local Broadcast Legends committee will meet after the Jan. 
15 deadline to consider nominations.

Nominations open for

Hall of Fame Award
The Wisconsin Broadcasters Association 
Foundation Hall of Fame Committee is 
now requesting and accepting nomina-
tions for the Wisconsin Broadcasters Hall 
of Fame.
The Hall of Fame nomination process 
is open and will run through Jan. 15, 
2023. Submissions should be made on the 
official nomination form found on the WBA 
website and sent to the WBA Foundation office. Selected nominees 
will be inducted on June 15, 2023, during the annual WBA Hall of 
Fame Dinner. The dinner will be held at the Osthoff Resort in Elkhart 
Lake in conjunction with the WBA Summer Conference.

The Wisconsin Broadcasters Hall of Fame was established in 1989 
and formally dedicated by then FCC Chairman Alfred Sikes. Its pur-
pose is to honor individuals who have dedicated their professional 
lives to the advancement of broadcasting in Wisconsin. Since then, 
156 broadcasters have been inducted. 
 
Selection Criteria
Nominees must have 15 years of service as a broadcast professional
that includes 10 years of service in the state of Wisconsin. This is the
minimum requirement that must be met in order to qualify for a Hall
of Fame nomination. Individuals may be cited posthumously.

Nominations should also include the following:

1. A description and/or documentation of a nominee’s key contri-
butions to (and leadership in) broadcasting either nationally or 
within the state of Wisconsin and the benefit(s) provided to the  
audiences and/or industry resulting from their contributions.

2. A narrative noting the highlights of the nominee’s history of 
exemplary leadership in community and statewide service as 
a broadcast professional. Please include information regarding 
the nominee’s contribution to the growth and well-being of the 
industry and its service to the citizens of Wisconsin.

3. Attributes and characteristics that distinguish the nominee 
among their peers.

4. Letters or supporting information from colleagues, friends, and 
community leaders. 

The Hall of Fame Committee typically selects three-to-five individuals 
per year to be inducted into the Hall of Fame. A nomination meeting
the criteria for consideration does not guarantee induction (see
below). Wisconsin is blessed with many wonderfully deserving
broadcasters. The Hall of Fame Committee puts a significant amount
of thought into selecting those who will be inducted each year. 

Nomination Review
Committee rules provide that nominations must be submitted 
annually. The committee will only review Hall of Fame nominations 
submitted for the current year (2022). Nominations submitted in prior 
years must be updated and resubmitted for consideration this year.

If you wish to check whether an individual has been nominated, 
direct inquires to Liz Boyd in the WBA Foundation office at (800) 236-
1922 or lboyd@wi-broadcasters.org.

The Hall of Fame committee will meet after the Jan. 15 deadline
to consider nominations.

T WO WAYS TO RECOGNIZE GREAT BROADCASTERS

Nominations forms:
wi-broadcasters.org/hof-nomination

wi-broadcasters.org/legends-nomination

New  
Deadlines: 

Jan. 15



WE LIVE HERE.
WE WORK HERE.
WE SERVE HERE.
Wisconsin Broadcasters help keep our ranks 
full so we can serve when called upon. What 
you do matters. Thank you for your support.

Visit nationalguard.com

Your WBA Calendar of Events
Nov. 17, 2022
Webinar: Unpacking the 2022 Mid-
terms: The Future of Broadcasting in 
the 118th Congress
Presented by NAB staff Jack Smedile and Alex Siciliano 

Jan. 6-8, 2023
Sports Broadcast Symposium and 
Dream Job Competition
Presented by Visit Beloit 

Jan .18, 2023 
State Legislative Day
Wisconsin State Capitol 

Feb. 25, 2023 
WBA Student Seminar and Job Fair
Madison Marriott West

April 25-27, 2023 
Walker Broadcast Management  
Institute
UW School of Business 

May 6, 2023 
WBA Awards Gala  
Madison Marriott West 

June 14–15, 2023  
WBA Summer Conference 
Osthoff Resort, Elkhart Lake

Oct. 10-12, 2023 
Broadcasters Clinic 
Madison Marriott West

Outstanding Efficiency
at Exceptional Value

NVLTSeries  

3.5 – 10 kW FM

nautel.com

CONNECT WITH
YOUR WBA

Find us on Facebook
@WIBroadcasters on Twitter

@WisconsinBroadcasters on Instagram
wibroadcasters on Snapchat

Stay Connected

More details and registraton at 
wi-broadcasters.org/events

We specialize in the custom design and installation of 
noise control products and solutions including:

 •  Acoustic Doors and Windows
 •  Sound Absorbing Wall and Ceiling Panels
 •  Wall, Ceiling, and Floor Sound Isolation Systems
 •  And Much More!

noiseproblems.com  •  262 367-6700  •  Hartland, WI 53029

W E E K L Y  
R A D I O  
A D D R E S S

Every Friday


