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Work lies ahead during a busy 2023 for broadcasters
Since this is my first column as WBA Chair, I want 
to start by saying that I am honored and excited to 
take on this new responsibility. And to assure you 
that I am committed to working with the WBA Board 
to always represent the best interests of Wisconsin 
broadcasters, and to offer the best tools and resourc-
es possible as we collectively tackle the hard work 
ahead. I also want to take a moment to extend my 
thoughts, prayers, and continued best wishes to Lu-
pita Montoto and her family. (Learn more on page 2.)

My term as Board Chair will be a bit unique in that 
I will serve it over most of a calendar year (December 2022 through 
end of November 2023), as opposed to our normal terms that run 
from June to June each year. That said, the work ahead will be the 
same, and the business challenges we face remain.

In the coming year, the WBA remains committed to our lobbying 
efforts both in Washington D.C. and in Madison. We begin the year 
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with our State Legislative Day on Jan. 18 in Madison, and we would 
love to have as many of you there as possible, as we call on our state 
legislators at the Capitol. The Legislative 
Committee and Executive Committee 
will lead the charge in D.C. at the end of 
February as lobbying continues, this time 
at the federal level. The big issues we face 
in 2023 will include: JCPA and fighting Big 
Tech, fighting a performance tax through 
the Local Radio Freedom Act, and a host of 
other issues that we’re currently strategizing on. We are always “at the 
ready” and prepared for the headwinds we may face.

Additionally, we will work with the FCC on controlling rate increases 
and potential changes to the EAS.

As co-chair of the Diversity Committee with Lupita, your WBA remains 
focused on the advancement of a DEI strategy and will again include 

Jan Wade

WBA Chair
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International visit reminder of  
broadcasting’s critical service role

Continued on page 3>

Continued on page 2>

Your WBA was recently invited to 
meet with a group of international 
journalists traveling the U.S. to talk 
about the role of local broadcast-
ers in Wisconsin. It was a lively and 
enlightening session for all.

The U.S. State Department organized 
the visit that included journalists 

from countries across Europe, Asia, Africa, and the 
Middle East. They each had a unique story to tell 
about the state of broadcasting and journalism in 
their various countries. It was clear that most of them 
faced challenges that it’s hard for Americans to relate 
to. It was both a reminder of the importance of the 

government transparency we’re accustomed to 
and a call to protect it. 

Everyone left the session wishing there was more 
time to share and learn from each other.

Thank you to Executive Committee members 
Don Vesely from WMTV-TV in Madison and 
Aleese Fielder from NRG Media in Wausau/Ste-
vens Point who joined me for this meeting.

Represent broadcasters at the State Capitol

Your WBA is returning to the Wisconsin State 
Capitol on Jan. 18 for our State Legislative Day. 
We can use all the help we can get trying to 
reach all 132 legislative offices in the Capitol. If 
you’ve never joined us before, please consider 
coming. We’ll be able to pair you with those 
who’ve gone before so you can see what it’s all 
about.

If you’re interested, please just email Kyle to let 
him know: kgeissler@wi-broadcasters.org.

Michelle 
Vetterkind, 
CAE
WBA President 
and CEO
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Montoto to take leave, Wade named WBA Chair
WBA Board Chair Lupita Montoto, La Movida Radio, Madison, is taking a 
leave from her position as WBA Chair, putting Vice-Chair Jan Wade in the 
Chair role for the coming year.

“I’m going through a medical situation with a family member that requires 
my full and undivided attention, and for that reason I’m making the 
difficult decision to take a leave of absence on my position as Chair of the 
WBA, until my son is fully recovered from a serious illness,” Montoto wrote.

Jan Wade is General Manager of WISN-TV in Milwaukee. The change is 
effective Dec. 1.

“Our thoughts and support are with Lupita and her family during this very difficult time,” Wade said. “And 
as for the work of representing Wisconsin broadcasters, the WBA Board and I remain fully committed to 
effectively dealing with all of the opportunities and challenges in front of us throughout the coming year.”    

As part of the role change approved by the WBA Board, Wade will serve 12 months, until Dec. 1, 2023. 
At that time, Montoto will resume her position as chair until June 2024 to serve out her remaining six 
months as Chair. Montoto will serve as Vice Chair-Radio for the next six months. At the Summer Confer-
ence in June 2023, Montoto will move to the position of Immediate Past Chair as Don Vesely’s term in that 
role expires. The terms of all the remaining officers of the WBA Board will remain unaffected.

The WBA Board and WBA team extends its love and support Montoto and her family through this difficult 
time.

Advocacy isn’t just for broadcasters

At a recent meeting of the Wisconsin Society 
of Association Executives, I was invited to 
speak on a panel about the importance of 
associations advocating for their members with 
elected officials. It was an interesting panel as 
many associations have government relations 
programs, but they can vary dramatically in 
scope and strategy.

Of course, we’re proud of the grassroots 
involvement of Wisconsin’s broadcasters in 
advocating at both the state and federal level. 
Personal involvement and community service 
from our members is what separates broad-
casters from many other interests among those 
making their case to legislators.

Promote the WBA Hall of Fame 

Your WBA was recently on a visit to Milwaukee 
and, as we often do, we dropped in on the WBA 
Hall of Fame at the Hilton Milwaukee City Cen-
ter. We encourage you to do the same whenev-
er you’re in downtown Milwaukee.

And please also continue to run our radio and 
TV spots promoting the Hall of Fame. You can 

find the link by going to wi-broadcasters.org/
hof-promos.

Oh, and if you go to the Hilton, be sure to tell 
Millie and Sadie that Michelle sent you.

As we dive in to 2023, please know that your 
WBA will be here to support broadcasters and 
your public service mission. Stay tuned for 
updates to the WBA long term plan, which the 
WBA Board is currently working hard on. It’s 
a strategy that’s sure to inspire the future of 
broadcasting in Wisconsin.

Wishing you all a happy, healthy, and fulfilling 
2023!

PRESIDENT’S COLUMN Continued from page 1
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a diversity session at our Summer Conference in June.  

Finally, your WBA Board is also tackling its Long-Range Plan in 2023. 
The work has already begun as we are now setting goals and objec-
tives for the future long-term success of our organization and our 
membership.

Working with Michelle, Kyle, and Liz is always something to look for-
ward to, as they are truly exceptional. I will end by saying how lucky 
we are to have them, and how lucky I am to get to work more closely 
with them.

Here’s to an amazing 2023.   

WBA, Wisconsin Army National 
Guard boost partnership

I’m baaaack! Many of you knew me as Shannon Kilcoyne, when I 
worked with my beloved WBA previously. Years later…after mar-
riage, a new name, a child, and a few promotions…I am thrilled to 
return to this partnership with you! In October, I assumed the role 
of Commander of the Wisconsin Army National Guard’s Recruiting 
& Retention Battalion. Next to me, is Command Sergeant Major 
Chris Beron; he is our most senior enlisted member of our battalion 
and my trusted advisor. He lives in Superior and works in Madison. 
We are both on active duty in the Wisconsin Army National Guard. 
Chris has 29 years of service, and I have 24. Where did the time go? 

One of the first things I did after assuming command, was set up a 
meeting with your WBA team. After lots of laughs and catching up, 
we got to business. They brought Chris and me up to speed with 
NCSA/PEP program changes and WBA events and priorities. 

We shared with them that our contracting process is moving along 
(albeit, excruciatingly slowly), and how committed we are to our 
partnership. We also shared our recruiting challenges with them 
and asked for a new kind of support from the WBA and its mem-
bers. The ideas flowed, and we are honored to be given some time 
to speak with your Board of Directors in January. 

You’ll hear from us in your newsletters, and we will become a 
household name again - an active partner with your organization 
and your members. Chris and I are excited about our future and 
this partnership, and I am eager to reconnect with my WBA family 
once again. We are forever grateful for the support that you give to 
your military. 

FORWARD! 

Lieutenant Colonel (LTC) Shannon Hellenbrand 
Command Sergeant Major (CSM) Chris Beron
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Don’t panic when facing awards deadline stress
It’s Monday, Jan. 9, 2023. You get to the office and 
open your weekly calendar and … Oh No! You put 
down the WBA Awards for Excellence Entry Dead-
line on Wednesday at 6 p.m., but forgot all about it.   
Twenty-Seven entries need to be submitted in just 
over 48 hours.   

(Yikes!! I forgot about the WBA entries!!!) 

Don’t panic.  You’ve got this, but you’ll have to play it 
smart. Here are some tips on getting award-winning 
last minute entries in by the deadline:

First, this is a game of mind over matter. The items of 
utmost importance come first. So enlist as many people as you can to 
search out your audio. Don’t worry about uploading it yet. Just get it 
all into a series of clearly labeled folders and file names.    

(This seems like a lot of busy work. I hope it’s worth it.) 

You may find it best to start with the more complicated entries while 
you’re still fresh. These would be entries that require compiled audio 
or multiple cuts that will likely have to be edited before they are ready 
to send. Gather that audio first, then the categories with individual 
cuts. 

(Oh man – we’re running out of time… its already 5 p.m. I’m beat and 
going home.)

You’re in a good place. Now that you have your main audio, go to 
each file and select your “winner clip.”   Don’t spend a lot of time if you 
feel you have a weak entry but need it for the points, but if you’ve got 
a great piece, be sure to find just the right representative clip. It will 
be worth the extra time when you win. 

(Noon Tuesday. We haven’t uploaded a single entry. Maybe this isn’t the 
way to go.) 

Now that you’ve got the audio, go back through the entry criteria 
and create any narratives that are allowed.  These are critical in order 
for judges to have the context of your entry. You may know why that 
was such a great promotion or why the promo was a home run in 
your market, but those judges might not “get it.” Be sure to do those 
narratives, even though they take time. Save them in the same folder 
you’ve saved your audio clips. If you’ve got a teammate, one search-
ing clips while one creates narratives is a great workload split.   

(We’re never gonna make it. I’m going home.)

Wednesday is reward day. Sure, you’ll be known as a procrastinator,  
but you weren’t even in the game until today. All that’s left is your up-
loads. With everything all in one spot for each entry, you’ll be zipping 
through the categories in about 10 minutes each, or less. That’s a half 
day’s work if you enter every category.   

(Late celebration lunch. We made it!) 

You’ve made deadline. Now just make sure your calendar next year 
gives you an entry start date in early December. And don’t be late to 
the Awards Gala on May 6.

Good Luck!

Tim Bremel 
WBA Awards 
Committee

2023 Election windows for Lowest Unit Charge
Elections Election Dates Window for LUC begins
Spring Primary Feb. 21, 2023 Jan. 7, 2023
Spring General April 4, 2023 Jan. 7, 2023
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FROM THE JACOBS MEDIA TEAM AS PART OF THE JACOBS MEDIA/WBA DIGITAL PARTNERSHIP

Jacobs shares his biggest observation of broadacsters from 2022
As many of you know, we work with a broad array of 
broadcasters – commercial stations in markets of all 
sizes, public radio and Christian radio – and for a lot of 
media-adjacent companies whose products support 
broadcasters. We also own a mobile app company – ja-
capps – which provides us with a unique perspective on 
what broadcasters are thinking since media companies 
make up the bulk of our clients.

We are also fortunate to not only spend a lot of time 
inside stations, working with their staffs and helping with their strategic 
development, but also attending numerous conventions (including 
WBA) where we were not only present, but interact with thousands of 
broadcasters.

In addition, we attend the Consumer Electronics Show (CES) each year, 
taking us way outside of the borders of our industry. We bring more than 
30 broadcasters on a tour of this amazing conference, as we are able to 
get a vision of what the future holds.

From this position it would be impossible not to spot trends and have a 
feel for what broadcasters are thinking, and frankly as I reflect on this past 
year, it’s clear to me the biggest trend I see in broadcasting is an embrac-
ing and acceptance of the power and potential of digital.

For some of you this might seem like a mundane observation, but until 
this year, we have encountered a lot of pushback from broadcasters. 
Some have complained about the cost, others about “digital dimes re-
placing broadcast dollars,” and others concerned about training old staff 
to learn new skills.

In 2022, these objections began to dissipate and were replaced by a 
much more forward-leaning embrace of the digital opportunities that lie 
ahead for broadcasters.

Now admittedly, the lack of growth of broadcast dollars (ex-political) 
is part of this, but I think we are entering a period of enlightenment as 
broadcasters recognize the tectonic generational shift taking place, and 
the reality that Gen Z and Millennials don’t watch nearly as much linear 
television or listen to AM/FM radio as the generation they are replacing. 
Therefore, the only way our industry is going to thrive and survive is to 
accept reality and adapt.

At the heart of every successful digital strategy is one thing: content. It’s 
not a cool app, beautiful website, or a snappy Alexa skill. The optimal 
digital strategy relies on the one thing local broadcasters do best and 
do every day – create compelling content that engages, informs, and 
delights. When broadcasters focus on content, they will have a successful 
digital strategy.

Therefore, I am extremely enthusiastic about what lies ahead for local 
broadcasters in 2023 and beyond. We look forward to helping you on this 
journey via the WBA Digital Hotline – feel free to reach out to us at any 
time and we will help you with your digital transformation.

We wish every Wisconsin Broadcaster a happy, healthy holiday season. 
Here’s to a great – and digitally successful – new year.

The WBA Digital Hotline is a free service from the Wisconsin Broadcasters 
Association. If you have any questions or digital needs, please contact Paul 
Jacobs at paul@jacobsmedia.com.

Paul Jacobs

Preparing next generation: Wisconsin Youth Apprenticeship Media Broadcast Technicians Pathway
Not only do businesses require next-generation systems and technology, 
they also need next-generation workers. Youth apprenticeship is making 
this possible. Wisconsin’s Department of Workforce Development (DWD) 
recently launched the media broadcast technician Youth Apprenticeship 
(YA) pathway with one- and two-year program options.  

Broadcasting industry leaders, including Wisconsin Broad-
casters Association members, worked with YA staff to identify 
necessary skills to mentor and train high school youth. They 
created and refined the YA job competencies to ensure 
students continue to learn the skills employers are looking for 
now and in the future. Among the industry representatives 
who generously shared their knowledge and expertise were 
Wisconsin Broadcaster Association members 
Kelly Radandt and Steve Brown with the 
Woodward Radio Group and Don Vesely with 
WMTV – NBC 15.1 / CW 15.2 / Antenna TV 15.3 / 
Weathernation 15.4 / StartTV 15.5.

DWD’s YA Program has successfully connected 
employers with student talent for more than 
30 years, creating a scalable and sustainable 
talent pipeline with industry input. YA is a work-based learning program 
for high school juniors and seniors that combines work experience and 
classroom instruction in 11 occupational areas. The program helps stu-
dents prepare for careers while still in high school, helping them develop 

the technical and employability skills employers seek. Employers extend 
permanent job offers to more than 75 percent of graduating youth 
apprentices annually, making the program an excellent recruitment and 
retention strategy. With record-breaking participation, YA is a growing 

strategy helping employers meet their need for a skilled 
workforce. 

Employers find success with the YA program, citing the 
following benefits:

• Offers an opportunity to prepare future workers. 
• Serves as opening to develop job-specific proficiencies. 
• Attracts youth interested in the occupational profession and 
eager to work and learn. 

• Provides access to prescreened youth appren-
tices who receive ongoing support during their 
apprenticeship. 
• Helps address future hiring needs in a cost-ef-
fective and timely manner. 

Interested and want to get involved? Contact 
your regional YA consortium at Wisconsin 

Apprenticeship Contacts.  

Or visit Youth Apprenticeship Employers (wisconsin.gov) to learn more 
about the Wisconsin Youth Apprenticeship program. For specific infor-
mation on the YA Media Broadcast Technician pathway, contact ya@dwd.
wisconsin.gov.
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Making a Difference
Viewers donate more than $131K during food drive

The 11th annual 
WISN 12 “Food 
For Families 
Drive,” in part-
nership with 
Hunger Task 
Force, gener-
ated $131,258 
in donations. 
For more than 
a decade, the 
campaign has 
been providing 
healthy holiday 
meals for hungry 

families throughout southeastern Wisconsin.

“Year after year people open up their hearts to those in need,” said Jan 
Wade, president and general manager of WISN 12. “Lives are being 
affected in significant ways and we are so very grateful.”

During the 2022 “Food For Families Drive,” donations were made both 
online and over the phone. From Nov. 22 to Nov. 23 viewers flooded 
the donation website and called in to the station’s phone bank to 
offer their support. Leading up to the 2022 “Food For Families Drive” 
there was considerable promotion of the event across WISN 12’s 
newscasts, social media channels, website, and more.

“This is the season of thanks, and we greatly appreciate all who 
donated,” Wade said. “Our longstanding partnership with Hunger Task 
Force means a lot to us and to so many people who are helped by this 
community effort.”

Since the campaign launched in 2012, WISN 12 and Hunger Task Force 
have helped bring in $1,613,376 for holiday meals.

Radiothon breaks fundraising record

A radiothon hosted by a radio station in Wausau/Stevens Point raised 
a record $235,374 to support local children and families in central 
Wisconsin.

Y106.5 (WYTE) hosted the Children’s Miracle Network Radiothon Dec. 
1-2.

“Thanks to my fantastic staff and all of our partners, we were able to 
shatter old records with an eye to setting even bigger goals to raise 
more money next year,” said WYTE Program Director Larry “Big Red” 
Wnorowski.

The radiothon’s previous fundraising record was $180,000.

Milwaukee radio station gathers 74K meals
Milwaukee radio station 99.1 
The Mix (WMYX-FM) gathered 
enough donations during a 
holiday event to provide at least 
74,515 meals to Wisconsinites in 
need this holiday season. 

The Stuff the Bus event was held 
Nov. 23 and benefited Feeding America Eastern Wisconsin, which 
provides meals to children, seniors, veterans, and families.

Janesville stations raise more than $19K in donations

A radio group in Janesville raised more than $19,000 in cash, toys, and 
non-perishables to benefit local charities.

99.9 WJVL and the stations of Big Radio gathered $14,108 in cash with 
another $5,000 in toys, non-perishables for local charities ECHO, Inc. 
and the Salvation Army of Rock County.

Big Radio held a 12-hour online auction on Dec. 2.

On Friday, Dec. 9, Big Radio partnered with Bud Weiser Motors at 
Blain’s Farm & Fleet in Janesville for the 12-hour “Kids Helping Kids” 
toy and donation drive thru collection event.

Station hosts toy drive to benefit Children’s Hospital
Milwaukee radio 
station Sportsradio 
1250 The Fan (WSSP) 
hosted a toy drive that 
generated donations 
for Children’s Hospital.

The 16th annual toy 
drive ran Nov. 29 through Dec. 2 and gathered enough toys to fill 16 
box crates.

500 coats collected during station drive
Milwaukee’s Jammin’ 98.3, WJMR-FM held 
its annual Stokes Coats Drive, sponsored by 
the Milwaukee County Office of Equity, at 
Southeast Sales Powersports on Dec. 15 and 
gathered more than 500 cold weather items. 

Jammin’ On Air Personality and namesake 
of Stokes Coats, Earl Stokes, said, “We can 
always count on our listeners to come out 
and help those who need it in our commu-

nity. We were happy to donate over 300 items locally to Repairers of 
the Breach in Milwaukee. We are so thankful for your support and 
donations.”
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What you will learn
Why come to the WBA Student Seminar?
Here are four great reasons to be there!

OUR KEYNOTE SPEAKER

Hayley Tenpas
HOST, WHBY RADIO, APPLETON

Student
Seminar

01 02

03 04

Learn from experts in 
the field

Where

Job Fair!

Networking

Learn from your peers Prepare for your career

Experts from inside and outside of 
broadcasting give you your best shot at 

succeeding in your career.

Meet broadcasters at the WBA Job Fair 
and in the speed networking session. 

Don’t forget your resume!

Meet up with broadcasting students from 
across Wisconsin and learn how they run 

their stations.

The content and people you find at the 
WBA Student Seminar could help you 

land that first job!

wi-broadcasters.org/students

Agenda and Registration

Madison Marriott West 
1313 John Q Hammons Dr. 
Middleton, WI 53562

The WBA Job Fair will be held 
alongside the Student Seminar. 
Meet with broadcasters from 11 
a.m. to 1 p.m.

25th Feb | 9.00
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WBA Student Seminar to focus on diversity of career options
The Wisconsin Broadcasters Association (WBA) Stu-
dent Seminar is set for Saturday, Feb. 25 at the Mad-
ison Marriott West in Middleton. Hayley Tenpas is 
presenting the keynote address. Tenpas, a UW-White-
water grad, is also featured on a panel in the morning 
and will hand out the 20th annual “Student Awards 
for Excellence” during lunch. In addition, the four 
recipients of the WBA Foun-
dation Scholarships will be 
introduced. 

The seminar begins with 
introductions and a brief orientation.  
Students choose three of the options below 
during the morning: Robert Jarzen (Audacy, 
Madison/Milwaukee) discusses “Careers in 
Creative Services.” Kelsey Brannan (WSUM Radio, Madison) facilitates 
a discussion of “Campus Radio Stations.” Justine Stokes (UW-Osh-
kosh) leads a group interaction on “Campus TV Stations.” Don Vesely 
(General Manager, WMTV-TV, Madison) and Terry Stevenson (Vice 
President, Seehafer) examine “What I Wish I Had Known as a College 
Grad About the Business of Broadcasting.” Members of the WBA 
Young Professionals Committee, Chet Daniels (Big Radio, Janesville), 
Jerad Clark (Mid-West Family, Madison), Gabriella Rusk (WMTV-TV, 
Madison), and Matthew Knoke (WLUK-TV, Green Bay) describe “What 
You Really Need to Know on Your First Day.” Joe Hardtke (Wiscon-
sin Public Radio) explains how “Your Mic Is A Musical Instrument: 

Ken Beno 
Education  
Committee Chair

Designing Sound For Your Podcast .” Tom Durkin (Foley Foun-
dation) looks at “Personal Safety in Broadcasting.” Tom Weeden 
(retired, WMTV-TV, Madison) and Curt Lenz (Photographer, WMTV-TV, 
Madison) give students a chance to get “Hands On With Broadcast 
Technology.” Robert Kennedy (Midwest Communications, Green Bay), 
A.J. Bayatpour (WKOW-TV, Madison), and Michelle Baik (WMTV-TV) 
feature “Journalists Dissecting Their Best Work.”  Hayley Tenpas 

(WHBY Radio, Appleton) and Philip Ashby 
(PBS Wisconsin) talk about “Unexpected 
Careers In Broadcasting.”

This is the second year that a “Job Fair” will 
be held from 11 a.m. to 1 p.m., concurrently 
with the third panel session. Also “Speed 
Networking” will be available following the 
third panel session. “Speed Networking” fea-

tures individual, six minute, “one-on-ones” with professionals in radio 
and TV news, production, sales, social media, and entertainment. 

This outstanding program was made possible through the cooper-
ation of the members of the WBA Education Committee and with 
the financial support of the WBA and the WBA Foundation and our 
sponsors.

Please check the WBA website for updates on panelists and 
speakers.

WBA Student Seminar 
Feb. 25

Madison Marriott West
wi-broadcasters.org/students

Sponsors
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Member News
Heller sells stations to Civic Media

Long time station owner, Mark Heller has sold WG-
BW-AM and its FM translator along with WLAK-AM 
and its FM translator to Civic Media.

Heller who celebrated 50 years in broadcasting earli-
er this year, has owned WGBW for 40 years.

Civic Media owns stations in Richland Center, 
Wausau, Wisconsin Rapids, Amery, Hayward, Berlin 
and soon, Jackson.

“I’ll continue my work as a Wisconsin-based media 
broker, as a member of the National Association of Media Brokers, and 
continue to consult stations on technical / engineering work,” Heller 
said.

Heller was recently elected to a two-year term on the Society of 
Broadcast Engineers National Board of Directors.

WGBW is licensed to Denmark and serves the Greater Green Bay area, 
WLAK is licensed to New Holstein and serves the Fox Cities.

Heller

Wexler transitions from to training for GKB
Steve Wexler, vice president and market manager 
for Good Karma Brands – Milwaukee, is wrapping up 
his 35-year management career and transition into a 
coaching and development role at the company. The 
announcement was made Nov. 15 by Craig Karmazin, 
founder and CEO at Good Karma Brands.

“We are appreciative and grateful Steve “Wex” joined 
Good Karma to lead the Milwaukee team through a 
time of significant growth and transition,” Karmazin 
said. “His passion for local news and his commu-

nity-focused approach to broadcasting and media led the team 
through a pandemic, the launch of a new station, and award-winning 
coverage of so many significant moments of the past several years. 
We’re looking forward to continuing to learn from his knowledge and 
leadership expertise as he moves into a coaching role within the GKB 
Home Office.”

Good Karma Brands Executive Vice President Emily Dillinger will 
assume the role of interim market manager for GKB’s three stations 
in Milwaukee: 101.7 The Truth, ESPN Milwaukee, and Newsradio 620 
WTMJ. 

“I’m looking forward to tapping into my experiences and many les-
sons learned to help our content, sales and management teammates 
continue to grow their skills and knowledge,” Wexler said. “I’m very 
grateful to Craig for the opportunity to do what I do best and what 
I enjoy most which is spending time coaching and developing our 
team.”

Wexler led the sale of the 36-station, 8-market Scripps Radio Group in 
late 2018 to several broadcast companies, including GKB in Milwau-
kee, where he assumed the role of market manager in 2019. He began 
his broadcast career at WTMJ in Milwaukee as an intern and has been 
an on-air personality, program manager, and radio and television 
general manager before running the radio division for Journal Com-
munications, which merged with Scripps in 2018.  

“This is a great fit for me, and I can’t wait to get started,” Wexler said. 
“We are blessed with an amazing team, and I look forward to contrib-
uting to our success.”

Wexler

Maxx named co-anchor on WTMJ
Milwaukee broadcast veteran, Sandy Maxx will 
co-anchor Wisconsin’s Afternoon News on Newsradio 
620 WTMJ. Maxx will join on-air host John Mercure, 
Sports Director Greg Matzek, and Traffic Reporter 
Debbie Lazaga weekday afternoons from 3 to 6 p.m. 
beginning Monday, Dec. 12.

“We are thrilled to welcome Sandy to the WTMJ 
team,” said Ryan Maguire, director of content, 
Newsradio 620 WTMJ. “Her perspective is unique, 
her energy is infectious, and her love for Milwaukee 

is truly genuine. Our fans and partners can expect Sandy to make an 
entertaining and enlightening addition to ‘Wisconsin’s Radio Station’, 
and we can’t wait for her to get started.”

“I’m truly thrilled to join John and the entire team as we collaborate 
and create the next chapters in the station’s evolution,” Maxx said. “It 
is an honor to be chosen to bring my experience to better engage, 
entertain, and serve our fans across multiple platforms.”

For the last eight years, Maxx was on the air on 96.5 WKLH. Prior to 
that, she had radio experience at various stations including, 99.1 
WMYX in Milwaukee, 95.1 WIIL-FM in Kenosha, The Eighties Channel 
in Chicago, as well as marketing experience at radio stations in Chica-
go and Atlanta. Maxx also served as the in-game host for the Milwau-
kee Brewers (2003-07) and the Milwaukee Wave (2003-07, 2015-20), 
and as a P.A. Announcer for Marquette University women’s basketball 
and volleyball teams (2003-07, 2015-20). Since 2012, Maxx has hosted 
the Emmy-Award winning program The Arts Page on Milwaukee PBS. 
She has also emceed countless corporate and charitable events for or-
ganizations such as the Greater Milwaukee Foundation, Renaissance 
Theaterworks, and Aurora Healthcare. 

Maxx

QueenB Radio names PD, group operations manager
Radio veteran Dave Murphy has been named 
Dubuque Super Hits 106.1 (KIYX) Program Director 
and QueenB Radio Wisconsin Group Operations 
Manager. 

“Dave brings 35-years of major market radio experi-
ence to our QueenB Radio stations,” said Vice Presi-
dent Market Manager Herb Cody. “We are excited to 
have him on the team.”

Murphy will be responsible for Dubuque Super Hits 
106.1 brand management, music selection, develop-

ment, and execution of station promotions. As Operations Manager, 
Murphy will work with the station program, news and AG directors to 
continually deliver market leading programming. 

“I am honored to have been chosen to help lead the daily opera-
tions and programming of QueenB Radio Wisconsin,” Murphy said. 
“Over the past 3-plus years, I’ve gained tremendous respect for our 
hard-working team members and the differences each of them makes 
in the local communities we serve. I’m excited to begin my new role 
and continue to be a part of taking all our stations to the next level.”

Murphy
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Young Professional of the Year

Young professionals are making their 
mark on broadcasting in Wisconsin 
and the WBA is recognizing them.

The WBA Young Professional of the 
Year Award seeks to recognize young 
broadcasters who have made a sig-
nificant impact on their stations and 
communities. A subcommittee of the 
WBA Board of Directors selected five 
young professionals to recognize in 

2023, and one of those five has been identified as the  “Young Profes-
sional of the Year.” 

Two honorees are profiled here. The three other honorees will be 
identified and profiled in and upcoming WBA newsletters and the 
Young Professional of the Year will be announced in the May/June 
newsletter and awarded at the WBA Summer Conference on June 14 
at the Osthoff Resort in Elkhart Lake.

Our first two honorees are Amanda Spark and Caleb Svendsen.

Young broadcasting professionals recognized for contributions

Company: Big Radio

Position: Traffic and Production Director / Producer / 
On-Air Talent

Years at station: 2

Started in broadcasting (year): 2012

1) How did you get into broadcasting?

When I was younger, I used to sit in my bedroom and 
listen to the radio any chance I got. That evolved into 

grabbing CDs and pausing them to intro for my audience of stuffed 
animals and little sister. Any chance I got to pretend to be a broad-
caster, I took. Until high school came along and I joined the Teen Day 
Broadcasting Program and I got to do the real thing. I’d interview any 
and every one, put together different broadcast packages, and listen 
to them on WSUW, UW-Whitewater’s campus radio station. I did this 
all through high school and when it time to attend college, it was 
a natural flow to UW-Whitewater. My first semester freshman year I 
had a couple shifts hosting shows and by the second semester I was 
Station Manager, a position I held all four years. I worked for a year 
and a half at WSJY in Fort Atkinson before landing in Janesville with 
Big Radio.

2) How do you view the role of young professionals in broadcast-
ing?

All of my 20-something friends have said to me, “my parents just don’t 
understand.” The same is applicable in broadcasting. Not only are we 
the future of the industry, but we’re also the next wave of audience 
members. It’s vital to have young professionals in your corner to help 
stations continue to cater to the evolving audience. 

Amanda Spark

Caleb Svendsen
Company: WWIB/WOGO Radio

Position: Sales Manager/Promotions Director, Morn-
ing Show Co-Host, Play-by-Play Sports Announcer, 
Social Media Manager…and probably a few other 
things that don’t merit titles but need to be done!

Years at station: 13

Started in broadcasting (year): 2009

1) How did you get into broadcasting? 

It was a bit accidental, to be honest! I went to school for Electronic 
Media Communication with an emphasis in video production, in-
tending to be a cinematographer and screenwriter. During my senior 
year, I started taking some audio production courses to finish out the 
requirements for my major, and ended up totally falling in love with 
the creative possibilities of painting pictures in the mind using only 
audio - so much so that I began to seriously question whether I really 
wanted to move to LA to pursue the Hollywood dream, even though 
I’d been preparing for it for years! I didn’t think I had the experience 
to jump into the radio world and felt a little marooned, career-wise, 
but after moping a bit at home following graduation, my wonder-
ful mother nudged me in the direction of an open sales position at 
WWIB, the station I’d grown up listening to as a youngster. I applied, 
they gave me a chance on the ground floor, and the opportunities, 
both on-air and off, haven’t stopped coming since then!

2) How do you view the role of young professionals in broadcast-
ing? 

I think radio in particular needs an influx of the talent we see on Tik-
Tok, YouTube, podcasts, and the like. Many of these creators are doing 
what we do (or hope to do), just on different platforms – connecting 
with people on a daily basis! This is SUCH a personal medium, where 

 
Join us June 14 at the WBA Summer Conference at the Osthoff Resort 

in Elkhart Lake to recognize the Young Professionals of the Year!
More honorees will be profiled in the next WBA newsletter.

Nominations for next year’s Young Professional Award can be submitted via the WBA website.
Look for the link in the “Members Only” menu. Nominations close Sept. 30, 2023.

Spark

Svendsen

3) What advice would you give to other young broadcasters?

Say yes to everything. Every big opportunity I have had has been 
because I’ve said yes to all the small things. “Yes, I’d love to board-op a 
game” lead to being the point person who trains all incoming board-
ops. “Yes, I’ll produce the afternoon show part-time” led to a fulltime 
position with Big Radio. All the small yes’ add up, plus, it’s a fantastic 
opportunity to learn or try something new. 

4) What does the future of broadcasting look like to you?

We are in the age of “instant.” Viewers and listeners don’t want to 
wait for their favorite song or show. It’s why streaming platforms and 
social sites like Tiktok have become so popular. I think the future of 
broadcasting will follow that trend. Full shows can be uploaded in a 
podcast form or short clips as a daily “best of,” giving the audience the 
content they want available at their convenience. You’ll still have “live 
and local” shows, but the content should be available 24/7 to hit all 
audiences. 
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Names in the News
A familiar face is returning to KFIZ in a new role. Shawn Kiser 
is a Fond du Lac native who previously worked at the station 
from 1995-2004. He’s returning to become its Brand Manager 
and 6 a.m. – 9 a.m. host, along with serving as Vice President 
and Assistant General Manager for parent company Mountain 
Dog Media. Kiser’s first day on-air as morning show host was 
Oct. 31.

Journalist Mallory Anderson joined “WISN 12 News This 
Morning” as the station’s new live desk anchor. Before this new 
role at WISN 12, Anderson worked as an anchor and reporter 
for KRDO NewsChannel 13 in Colorado Springs, Colorado. Prior 
to moving west, she served as an award-winning news anchor, 
reporter and managing editor at WILX News 10 in Lansing, 
Michigan. Anderson began her television journalism career as 
a weekend anchor and reporter at WLUC TV 6 in Marquette, 
Michigan. 

Veteran programmer, Jon Reilly joined Duke Wright’s Midwest 
Communications Wausau cluster as Operations Manager. The 
position was formerly held by Rusty James, who was elevated 
to Wausau Market Manager several months ago. Reilly most 
recently spent more than ten years as Operations Manager for 
Pamal Broadcasting in Albany and Glens Falls, New York. Chris 
Conley will continue as Operations Manager for WSAU and 
WRIG. 

Anchor Toya Washington is leaving WISN-TV after 20 years at 
the station. Washington joined WISN-TV in December 2002 as 
a co-anchor and later anchored the 6 p.m. newscast and for 
more than ten years has been anchor of the 5 p.m. newscast. 
She started working part-time in 2011. She left at the end of 
December.

Kiser

Anderson

Reilly

Washington

folks may never see our faces but truly feel like they know us, like 
we’re family. We need energetic young creatives with a passion to “do 
life” along with our audience, communicate it in authentic, new, and 
different ways, and be good citizens in their communities! Fresh eyes 
who look at every process, every operation, and say: are we being 
the best we can be? And if the answer is “no,” or “not quite,” then don’t 
wait around for things to change: make suggestions, offer to help, roll 
up your sleeves, and get it done!

3) What advice would you give to other young broadcasters? 
Always be curious! Find out what other people do at your station 
(traffic, engineering, programming, etc.) and ask them about it! You 
just might find a fresh interest, or end up cross-training in something 
that will become your passion – or lead to a promotion! And this goes 
beyond just your immediate workplace! Don’t be an island – be hum-
ble, be helpful, and make as many connections in the industry as you 
can. You’ll learn so much more than you would otherwise!

Question everything – but temper it with respect. Sometimes the “old 
ways” do need to be freshened up, and maintaining the status quo 
just because it’s comfortable can mean stagnation, but as young pro-
fessionals we are walking in a road that was paved by the footsteps 
of legends, and there is so much we can learn! Personally, I can’t get 
enough of live radio airchecks from the 80s on YouTube, DJs like “JoJo 
Cookin’ Kincaid” in San Diego, who had none of the tools that make 
our lives easier (like voicetracking and drag and drop digital music 
files) but could vibe with any song, never miss a beat while switching 
carts, and had personality in spades - a consummate entertainer! 

And finally, but perhaps most importantly, keep your eyes open to 
causes and needs in your community and constantly ask the ques-
tion: How can we help? 

4) What does the future of broadcasting look like to you?

I’m excited that so many forms of audio are being consumed, whether 
through social media platforms, streaming, podcasts, and traditional 
broadcast media. There are now ways for us to integrate all these 
seemingly separate elements into deeper connections with our audi-
ence, reaching them where they’re at but also informing them about 
new (or old) forms of media that can provide information, entertain-
ment, surprise, and delight! I think we’re seeing a reawakening to the 
beauty of all that can be created solely with audio, and that’s exciting! 
What I hope we realize, though, is that broadcasting tools and plat-
forms are only as good as the people that are utilizing them, and so 
we need to invest in those people – finding them, training them, and 
giving them the resources to succeed. The bottom line is that people 
are who we’re seeking to serve – broadcasters are nothing without an 
audience! 

We are their commuting companions and community news sources. 
We make them aware of causes worth supporting, give them the op-
portunity to give back, and lead the way in doing so. No matter what 
they’re going through, we are a constant in their lives. Whether they 
realize it or not, they count on us. That is a privilege and a responsi-
bility. Broadcasting may reach the masses, but, in the end, it comes 
down to caring about individuals.

SBE chapter donates to media fund, 
encourages additional support

SBE Chapter 80 recently donated 
$500 to the University of Wiscon-
sin-Green Bay Advancement Office 
in support of the Gary Mach Excel-
lence in Media Fund.

The Gary Mach Excellence in Media 
Fund is inspired by Mach’s achieve-
ments in broadcast engineering as 
he served several media organiza-
tions, businesses, charitable orga-

nizations, and UW-Green Bay and public broadcasting in Wisconsin. 
Through Mach’s work in television production on the UW-Green Bay 
campus, he created opportunities to learn and grow for generations 
of broadcast engineers. Professional development was always a high 
priority for Mach and the people who worked alongside him.

The fund seeks to continue Mach’s legacy on the campus of UW-
Green Bay by supporting facilities, creating opportunities, and 
offering financial support for students who aspire to professional 
careers in media. The goal is to build the fund balance to a minimum 
of $25,000 so that as an endowed fund it can annually provide a 
student with a $1,200 scholarship. Any additional funds will be used 
for additional scholarships and projects or equipment for media 
programming.

Harvey Arnold provided seed funding and is asking alumni and media 
advocates to celebrate Mach’s legacy with additional contributions. 

To support the Gary Mach Excellence in Media Fund by mail, send 
checks to: 

UW-Green Bay Foundation (write Gary Mach Fund in memo line)  
2420 Nicolet Drive  
Green Bay, WI 54311

The $500 donation given on Dec. 8 was presented by Bill Hubbard 
and Eileen Mach, the wife of the late Gary Mach. Joy Wick, Executive 
Director of Advancement, UWGB, received the donation.
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In Remembrance

Former radio station owner dies
A former Wisconsin radio station owner, Ned Hughes, 
died Dec. 3. He was 75.

Hughes pursued a career in advertising and mar-
keting and a variety of business interests, including 
owning an advertising business, co-owning former 
station WYNE radio in Appleton, co-founding Fox 
Valley Broadcasting Association, and a partnership in 
a Hardee’s Restaurant in Sturgeon Bay.

Hughes was physically active having run 106 full mar-
athons, five ultra-marathons, one full Ironman triathlon, and multiple 
other running and biking competitions.

A service with military honors was held Dec. 16 and celebration of life 
was held on Dec. 18.

Hughes

Long-time Eau Claire TV anchor dies
Long-time Eau Claire TV anchor John Froyd has died.

Froyd was and 6 p.m. and 10 p.m. anchor at WEAU-TV 
from 1991 to 1998 and spent more than 40 years in 
broadcasting. 

He began his career in radio serving in news director 
and announcer positions in St. Cloud, Minnesota, 
Tomah, Rochester, and Green Bay. 

Transitioning to television while in Green Bay, Froyd 
was the news director and anchor in Alexandria, 

Minnesota for many years before coming to Eau Claire. He moved out 
of Wisconsin in 2000.

Froyd was 89.

Froyd

Long-time radio station owner dies
Long-time radio station owner, Donald Rabbit, died 
Nov. 6. He was 83.

Rabbit owned many different radio stations over his 
lifetime, the most recent being Radio Dubuque. He 
once owned WFON in Fond du Lac.

According to his obituary, Rabbit loved attending 
the National Association of Broadcasters convention 
every year. He was also an active member of the Fond 
du Lac community. 

Memorials may be directed to Honor Flight.

Rabbit

Cain remembered for long career as engineer
Lifelong broadcast engineer Chris Cain died Dec. 13 
at the age of 76.

Cain’s first job was at Madison radio station, WISM, 
when he was 12 years old. He graduated from the 
Wisconsin School of Electronics in 1967 with an 
associate degree in Electronic Engineering Technolo-
gy. After graduating, Cain took a job at WHA in Radio 
Hall on the UW Madison campus. He later returned to 
WISM, as chief engineer, eventually being promoted 
to Director of Engineering for 14 radio stations.

Cain finished his broadcasting career as chief engineer at WISC-TV in 
Madison, according to his obituary.

A Memorial Service will be held at Gunderson Fitchburg Funeral and 
Cremation Care, 2950 Chapel Valley Road, Fitchburg, at 3 p.m. on 
Saturday, March 11. Visitation will be held at the funeral home from 1 
p.m. until the time of the service.

In lieu of flowers donations can be made to the Dane County Humane 
Society or the Oregon Senior Center in Cain’s memory. 

Cain

Find recent obits on the new 
WBA website.

Look in the “People” section 
on the home page.

Former Madison weather director, host dies
Former NBC15 (WMTV-TV) Weather Director, radio 
and television show host, TV personality and musi-
cian Elmer Childress has died. 

According to his obituary, Childress was born in 
Bauxite, Arkansas and started his career traveling 
with gospel quartets. He then went on to work in 
Wichita, Kansas as a radio and television show host 
of the “Elmer Childress Show,” which featured his wife 
and three children. Childress recorded 15 albums 
with his family and performed gospel music.

Childress worked as a meteorologist in Madison for 25 years, earning 
him countless “Best of Madison” awards. Previous Wisconsin Governor 
Tommy Thompson declared “Elmer Childress Day” on Jan. 30, 1998.

Childress retired in 2006 and moved to Arkansas. He died Dec. 6. He 
was 92.

Send donations to Trinity Baptist Church, Benton, Arkansas.

Childress
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WBA Hall of Famer Duke Wright dies after lifetime in broadcasting

WBA FOUNDATION

2 engineers awarded ‘Engineering Fellowship Grants’
Two Wisconsin broadcasting en-
gineers have been awarded $500 
Engineering Fellowship Grants from 
the WBA Foundation.

Christian Hoyer was a broadcast engi-
neer for WEAU-TV in Eau Claire and is 
moving to fellow Gray station, WMTV-
TV in Madison. He’s pursuing Cisco IT 
certifications to further his career. 

Andy Olson is an engineer at WISC-TV in Madison. He’s using the grant 
to attend a Rohde and Schwarz series transmitter course.

The grant is currently funded through donations made in the name of 
WBA Hall of Fame engineer Terry Baun.

Hoyer Olson

WBA Hall of Fame engineer, Jim Wulliman, dies
A pioneering broadcast engineer who served a long 
career in Milwaukee has died. WBA Hall of Famer Jim 
Wulliman died Nov. 8. He was 98.

Wulliman served as Director of Engineering for 
the Journal Broadcast Group, including WTMJ-AM, 
WKTI-FM, and WTMJ-TV in Milwaukee. Prior to that, 
he was responsible for the design and construction 
of Milwaukee’s public television stations, WMVS-TV 
and WMVT-TV, and served as their chief engineer and 
assistant director of operations.

Wulliman was very active in the National Society of Broadcast Engi-
neers and is well known as the “father” of the world renowned SBE 
Certification Program, begun in 1977 as the industry’s standard to test 
and measure the qualifications of broadcast engineers.

He served as SBE’s Director of Certification for many years, was the 
Milwaukee SBE Chapter’s first President, and was the President of the 
National SBE. He also has received the SBE’s Lifetime Achievement 
Award. 

He was inducted into the WBA Hall of Fame in 1998.

In his obituary, his family wrote, “We are proud to know that he was 
liked and respected as not only technically knowledgeable, but a 
‘quiet manager’ who was friendly, professional, and supportive of his 
engineers’ own growth in the field.”

Wulliman served in Europe in WWII. He and his wife Virginia were 
married for 75 years. They moved to Arizona after he retired.

In lieu of flowers the family asks that mourners consider a donation to 
Green Valley, Arizona food bank or La Posada Life Foundation/Holiday 
Gift Fund.

Wulliman

Legendary broadcaster and WBA Hall of Famer Duke 
Wright died Dec. 21. He was 83.

During his career, Duke, born Duey Edward Wright Jr., 
built Midwest Communications into one of the larg-
est privately owned, family-operated radio operating 
companies in the United States, with more than 80 
stations in nine states. Wright’s love of the broad-
casting industry began at age 15, when he hosted 
a live music program on WSAU-TV in his hometown 
of Wausau. Later, a talented lifelong musician, he 

ultimately made the decision to pursue a career in radio broadcasting 
over music, a decision he would later say, “Seemed to end up turning 
out pretty well.”

A pioneer in radio, Wright recognized and implemented innova-
tive changes that would later prove to have major impacts on the 
industry. The first was when he took a chance on a brand-new format 
created in the 1950’s, Rock and Roll. In 1958, along with his parents, 
Wright founded WRIG inc. in Wausau, purchasing a local AM radio 
station. The station signed on as “Big” WRIG 1400, playing the new 
format, today’s CHR. 

Later in 1964, believing that FM radio would one day become the 
dominant radio medium in the world, Wright acquired a construction 
permit to build his second radio station, 101.9, WRIG FM. 

In 1971, Wright founded another company, this time his own, Mid-
west Communications Inc., building WROE-FM in Appleton. From 
there, under his leadership, Midwest Communications successfully 
completed more than 16 acquisitions, becoming the company that it 
is today. It was Wright’s vision to provide communities with the best 
programming and the best technical facilities, led by the best broad-
casters. He believed in the importance of being “live and local” and 
radio’s unique characteristic to provide companionship to its listeners

Three of Wright’s four children, Mary Kay, Michael, and Jeffrey Wright 
are now leading the company. 

Wright said he was always proud of the many people who have 
worked at Midwest Communications, including not only his children 
but also all the creative talents, sales and marketing professionals, 
and business support teams contributing to its success. 

Wright served on many national and state broadcasting boards and 
committees. He was awarded numerous honors during his 68-year 
career including induction into the WBA Hall of Fame, the Wisconsin 
Polka Hall of Fame, and the Wisconsin Rock & Roll Hall of Fame. Wright 
was also recognized by Radio INK magazine multiple times as one 
of “Radio’s 40 Most Powerful People” along with many distinguished 
peers.

Wright served on the WBA Board of Directors from 1981-85, chaired 
its Hall of Fame Committee in 1997-98, and also served on the Board 
of Directors of the WBA Foundation.

Wright
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Presented by Betsy Hagan, an independent consultant specializing 
in organizational effectiveness and talent development. Her back-
ground includes 15 years of senior leadership experience in corporate 
human resources and program management. She has advised com-
panies on a variety of business improvements in the areas of strategic 
planning, restructuring, talent development, and cost management.

Evening guest speaker at the Fluno Center 
Steve Rick, What Does The Economy Have In Store?

Day 3
Marketing
• How has broadcasting changed and where is it 
going.
• Does brand still matter? 
• How does one prepare for the future?
• What is the competition?

Presented by Scott Cooper,  an accomplished and na-
tionally recognized marketing executive and strategic 

advisor. For the past 14 years, Scott has been principle of Marketing 
Engine Group, a marketing and strategy firm building on his past 
work as President of advertising agency The Hiebing Group and SVP 
Marketing/Brand for Brown Shoe & Famous Footwear. He’s worked 
closely with companies large and small across consumer, B2B, and 
B2B2C – from Nike, Coors Beer, Walmart, AAA, Firestone.  Scott has 
a long association with The University of Wisconsin, teaching as an 
adjunct professor in the business school and leading executive semi-
nars. He is the author of three books on marketing planning, includ-
ing The Successful Marketing Plan.

Walker Broadcaster Management Institute returns to UW campus
The Walker Broadcast Management Institute is now in its 24th year. 
The 2023 Institute marks the third year of another 3-year cycle (al-
though you may join the cycle at any time) and is designed for broad-
cast managers and those seeking or being prepared for broadcast 
management positions.

The 2023 session will be held April 25-27, 2023 in Madison.

For registration information please call the WBA office: 608-255-2600.

Day 1
Use Creativity to Solve Tough Problems and 
Have More Fun
• Looking at the Old in a New way
• Turbo brainstorming
• Overcoming resistance to new ideas
• Creating under fire
• Making friends with Change
• Daily behaviors to increase creativity. 

Presented by Barry Callen. Clients from Coca-Cola to Epic Systems 
have invested half a billion dollars in the thousands of marketing 
communication ideas Barry has either created or creative-directed.  
He has been a highly-rated instructor at U.W. School of Business Ex-
ecutive Education Program and is the author of 2 books that include 
chapters on creativity.  He studied improv comedy at Second City, has 
a BFA in painting, recorded an album of original songs in Nashville, 
and has been struck by lightning. 

Day 2
Developing People Around You
• Build on existing coaching and communication 
skills to confidently coach in the following situations, 
individual performance improvement, peer to peer 
coaching, and team coaching.          
• Learn and practice 5 critical coaching compe-
tencies every leader (and leaders- in- training) must 
master. 
• Understand the role of motivation in coaching. 

• Improve the quality and delivery of feedback to others.
• Understand the challenges and opportunities when coaching 

across generations.  

2023 AGENDA

Callen

Hagan

Cooper

Rick

The “WBA Student Leadership Award” is given to a broadcasting or 
broadcast journalism student of junior standing or above at a Wis-
consin college or university who has most noticeably developed and 
exercised effective and creative skills in leadership.

The student must be nominated in writing by an adviser, supervisor 
or faculty member.  The nomination letter must include specific ex-
amples when citing how the student meets the following criteria:

• Is actively involved in a student broadcasting community;
• Demonstrated instances where they provided a positive influence;
• Demonstrated instances where they motivated others to accomplish 

a mission, despite challenges or obstacles;
• Encouraged others to contribute toward the effectiveness and suc-

cess of a broadcast-related organization or project;
• Goes consistently above and beyond the scope of their job or proj-

ect assignment;
• Demonstrated the ability to lead in an ethical and moral manner.

The student must also submit a 2-3 page paper describing how 
their experiences in student media have shaped them as a leader 
or helped them develop a leadership style.

WBA Student Leadership Award nominations should be sent by Jan. 
15, 2023 directly to: Kyle Geissler at kgeissler@wi-broadcasters.org.

Applications accepted for 
Student Leadership Award
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Nominations open for 

Local Broadcast Legends Award
The Wisconsin Broadcasters Association 
is now requesting and accepting nomi-
nations for the Wisconsin Broadcasters 
Association Local Broadcast Legends 

Award.
The Local Broadcast Legends Award 
nomination process is open and will 
run through Jan. 15, 2023. Submissions 
should be made on the official nomina-

tion form available on the WBA website and sent to the WBA office. 
Selected nominees will receive the award Thursday June 15, 2023 
during the WBA’s Summer Conference Luncheon at the Osthoff Resort 
in Elkhart Lake.

The Wisconsin Broadcasters Association Local Broadcast Legends 
Award was established in 2015 under the direction of Bruce Grass-
man, owner/president of Results Radio. The first award was given 
posthumously to Norm Habeck, a former Results Radio employee. The 
Local Broadcast Legends Award is a great honor and recognition for 
individuals that work behind the scenes and within their communi-
ties fulfilling the commitment broadcasters have made to serve their 
local communities. They are individuals that exemplify localism. This 
award is a means to extend recognition of these individuals beyond 
their local communities.

Past honorees can be found at the Wisconsin Broadcasting Museum 
at https://www.wisconsinbroadcastingmuseum.org. 

Selection Criteria 
Individuals may be nominated by their company, co-workers, com-
munity leaders, family members, etc. The nominee’s station or organi-
zation will be responsible for submitting the nomination on behalf of 
the nominating person or group along with the required supporting 
documentation.

Nominees must have 15 years of service as a broadcast professional in 
the state of Wisconsin. Individuals may be cited posthumously.

Nominations should also include the following:

1. A description of the nominee’s character and why they are 
deserving of the award. How do they exemplify localism (see 
2 below).

2. Provide examples of the nominee’s support of local commu-
nity needs and interests including, yet not limited to, partici-
pation in economic, non-profit, education, and civic develop-
ment as well as support of their colleagues and station.

3. Letters or supporting information from colleagues, friends, 
and community leaders.

4. A letter of support for the nomination from the general man-
ager or another person in a similar position employed by the 
station the nominee represents. 

Nomination Review
The Local Broadcast Legends Award Committee, which is a part of the 
Hall of Fame Committee, may select a nominee from each of the four 
(4) districts of the state represented on the WBA Board of Directors. 
The number of awardees will be determined by the Committee.

The Local Broadcast Legends committee will meet after the Jan. 
15 deadline to consider nominations.

Nominations open for

Hall of Fame Award
The Wisconsin Broadcasters Association 
Foundation Hall of Fame Committee is 
now requesting and accepting nomina-
tions for the Wisconsin Broadcasters Hall 
of Fame.
The Hall of Fame nomination process 
is open and will run through Jan. 15, 
2023. Submissions should be made on the 
official nomination form found on the WBA 
website and sent to the WBA Foundation office. Selected nominees 
will be inducted on June 15, 2023, during the annual WBA Hall of 
Fame Dinner. The dinner will be held at the Osthoff Resort in Elkhart 
Lake in conjunction with the WBA Summer Conference.

The Wisconsin Broadcasters Hall of Fame was established in 1989 
and formally dedicated by then FCC Chairman Alfred Sikes. Its pur-
pose is to honor individuals who have dedicated their professional 
lives to the advancement of broadcasting in Wisconsin. Since then, 
156 broadcasters have been inducted. 
 
Selection Criteria
Nominees must have 15 years of service as a broadcast professional
that includes 10 years of service in the state of Wisconsin. This is the
minimum requirement that must be met in order to qualify for a Hall
of Fame nomination. Individuals may be cited posthumously.

Nominations should also include the following:

1. A description and/or documentation of a nominee’s key contri-
butions to (and leadership in) broadcasting either nationally or 
within the state of Wisconsin and the benefit(s) provided to the  
audiences and/or industry resulting from their contributions.

2. A narrative noting the highlights of the nominee’s history of 
exemplary leadership in community and statewide service as 
a broadcast professional. Please include information regarding 
the nominee’s contribution to the growth and well-being of the 
industry and its service to the citizens of Wisconsin.

3. Attributes and characteristics that distinguish the nominee 
among their peers.

4. Letters or supporting information from colleagues, friends, and 
community leaders. 

The Hall of Fame Committee typically selects three-to-five individuals 
per year to be inducted into the Hall of Fame. A nomination meeting
the criteria for consideration does not guarantee induction (see
below). Wisconsin is blessed with many wonderfully deserving
broadcasters. The Hall of Fame Committee puts a significant amount
of thought into selecting those who will be inducted each year. 

Nomination Review
Committee rules provide that nominations must be submitted 
annually. The committee will only review Hall of Fame nominations 
submitted for the current year (2022). Nominations submitted in prior 
years must be updated and resubmitted for consideration this year.

If you wish to check whether an individual has been nominated, 
direct inquires to Liz Boyd in the WBA Foundation office at (800) 236-
1922 or lboyd@wi-broadcasters.org.

The Hall of Fame committee will meet after the Jan. 15 deadline
to consider nominations.

T WO WAYS TO RECOGNIZE GREAT BROADCASTERS

Nominations forms:
wi-broadcasters.org/hof-nomination

wi-broadcasters.org/legends-nomination

New  
Deadlines: 

Jan. 15



WE LIVE HERE.
WE WORK HERE.
WE SERVE HERE.
Wisconsin Broadcasters help keep our ranks 
full so we can serve when called upon. What 
you do matters. Thank you for your support.

Visit nationalguard.com

Your WBA Calendar of Events
Jan. 18, 2023 
State Legislative Day
Wisconsin State Capitol 

Jan. 19, 2023 
Webinar: Opportunities Ahead: A Broadcast Veteran’s 
View of the Future 
Steve Wexler, Good Karma Brands 

Jan. 25-26, 2023 
Rising Above: Virtual Sales and 
Management Summit 
Presented by P1 Learning and Swagger Institute

Feb. 16, 2023 
Webinar: ATSC 3.0 - Where it Stands and Where it’s 
Going in 2023 and Beyond 
Madeleine Noland, President, Advanced Television Systems Committee

Feb. 25, 2023 
WBA Student Seminar and Job Fair
Madison Marriott West

March 16, 2023 
Webinar: Extending Your Client’s Reach While Grow-
ing Your Station’s Share 
Elizabeth Bernberg, Senior Director of Business  
Development, AdCellerant

April 25-27, 2023 
Walker Broadcast Management  
Institute
UW School of Business 

May 6, 2023 
WBA Awards Gala  
Madison Marriott West 

June 14–15, 2023  
WBA Summer Conference 
Osthoff Resort, Elkhart Lake

June 13–15, 2023  
Media Technology Institute
Osthoff Resort, Elkhart Lake

June 15, 2023  
Webinar: 7 Traits That Supercharge Social Media 
Engagement; Help Others Feel A Part Of  
Something
Lori Lewis, President, Lori Lewis Media

July 20, 2023  
Webinar: News Leadership Workshop
Kevin Benz, I-Media Strategies

Aug. 17, 2023  
Webinar: Create Value And Urgency By  
Uncovering The Whole P.I.E.
L’areal Lipkins, Lipkins Consulting Group

Oct. 10-12, 2023 
Broadcasters Clinic 
Madison Marriott West

Oct. 19, 2023  
Webinar: Women in Leadership: Building a  
Diversified Broadcast Team
Tammy Wellbrock, Girl Twin Solutions, LLC

Nov. 16, 2023  
Webinar: A Look Ahead At The 2024 Elections And 
Issues
National Association of Broadcasters

Outstanding Efficiency
at Exceptional Value

NVLTSeries  

3.5 – 10 kW FM

nautel.com

CONNECT WITH
YOUR WBA

Find us on Facebook
@WIBroadcasters on Twitter

@WisconsinBroadcasters on Instagram
wibroadcasters on Snapchat

Stay Connected

More details and registraton at 
wi-broadcasters.org/events

We specialize in the custom design and installation of 
noise control products and solutions including:

 •  Acoustic Doors and Windows
 •  Sound Absorbing Wall and Ceiling Panels
 •  Wall, Ceiling, and Floor Sound Isolation Systems
 •  And Much More!

noiseproblems.com  •  262 367-6700  •  Hartland, WI 53029


