
 

YOUNG PROFESSIONAL’S COLUMN 

 

Where are the all the “good” stories?  
 

Let’s face it, when we sign up to be broadcast journalist, we ask the job to take a 
chance on us so we can uproot our lives.  
 

We move wherever that job takes us knowing we most likely won’t be working in our home 
market. Well, at least not right away. Because of that, it presents a big challenge. You’re in a 
new city, with new stories, filled with complete strangers. You don’t know them and they 
don’t know you. It can be overwhelming, especially to those new to the business. You don’t 
know the best local coffee shop, the person who runs the mom and pop restaurant in town or 
the “secret” spots where to find the “good” stories. 

 

Don’t fret! Over time, your “Rolodex” will fill up on its own. You’ll make connections with the police chief, the mayor, 
the local librarian, but what are you missing? The “real stories.” Having an official or expert interview is valuable, but 
the compelling and most memorable stories will come from the people who live around you. The viewers, and you for 
that matter, don’t remember every story, but they will remember the characters/people affected. 
 

During my time in the business, I’ve seen many young anchors, reporters and producers move into a new community. 
Their goal: put in the time to make the next jump as soon as possible. They turn around and move right out without 
making a single connection with the people. Maybe that shouldn’t be “the goal” if you want to make an impact. Now, if 
meaningful, high-quality stories are the goal, here’s a piece of advice, engage with the viewers. Engaging means 
immersing in the community when the cameras AREN’T rolling. 
 

Social media is a great place to start, but the best connections are made when off the clock. You should always be in 
tune with the community. Great stories are found at the most common day-to-day places like the grocery store, coffee 
shop, and even at the gym. In this day and age, the world walks around with eyes glued to cell phone screens and 
head phones plugged into ears as valuable stories pass by. These are the untold stories that can bring a tear to an 
eye, ignite a call for change or simply bring a smile to a viewer’s face. Human emotion is sometimes left out of 
reporting, but that’s how to leave an impact with viewers. 
 

The fire chief is always good for a soundbite, and the local alderperson never turns down the chance to speak on 
camera, that’s a fact. However, the feeling you can capture from the mother of three, who just lost their home in a fire 
is what can help make an impact, or better yet, prompt action from viewers. The long-time factory worker, who was 
laid off and has to find a new way to provide for his family, may be the story that gets them the help they need. Finding 
these people isn’t easy. As any journalist knows, reporters are the last people any source wants to talk to in a crisis, 
but there is a way to connect: be human. 
 

Connect with them in clubs, churches, fitness centers, hair salons, wherever in the community. It is possible to reach 
out to them the day of the story, but most likely they’ll have reservations because they don’t have a connection to you. 
If you’re just a person on TV, you don’t always appear to be human. Let the community know that you’re not just a 
journalist looking for stories, you’re a human who wants to connect, no matter where you’re from, what you believe in 
or want to be in the future. 
 

To do this, just work at what you signed up for, to be a journalist, and do what journalists do best: share stories that 
matter to others, and to you. 
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