
EDUCATOR’S COMMITTEE COLUMN 

 

Wisconsin College Broadcasters 
Represent at National Conference 
 

Madison (WSUM), Whitewater (WSUW) and Oshkosh (Titan TV) were represented in 
person at the national College Broadcasters Incorporated (CBI) conference 
in Seattle October 22-25, 2014. 
 
CBI has 24 award categories, with four finalists in each. Six Wisconsin entries made the list of final 
fours, including: 
 

 Titan TV was not only a finalist for Best Television General Entertainment Program, but took the category with its entry 
entitled “We’re All Mad Here—Which Dreamed It,” 

 WSUM and Titan TV were two of the four finalists for Best Station Imaging (Radio & TV), 

 WSUM was also a finalist in Best Radio Newscast, Best Studio Media Website (Radio & TV), and Best Radio Sports 
Play-By-Play 

 
Workshops, roundtables and presentations filled the two-and-half-day conference, which was comprised of more than 500 
attendees and dozens of vendors, including Spinitron, the College Radio Foundation, Broadcasters General Store (which runs an 
onsite stream for selected attendees, on which WSUM and WSUW both cybercast), BSW, Comrex, and other companies familiar 
to Wisconsin broadcasters across the state. 
 
WSUW adviser Brian Lucas co-presented the fast paced “50 Promotions Ideas in 50 Minutes,” which played to a capacity room 
and WSUM Station Manager Chali Pittman presented “Live Band Performances for Radio: From Concept to Air,” which was also 
well-attended. 
 
Other presenters included Senior Vice President of Professional Development at the Radio Advertising Bureau John Potter, 
“Seven Steps to Selling Success,” and Seattle Mariners announcer Aaron Goldsmith, “Play-By-Play Basics.” The sessions 
comprised of a wealth of other topics from live local music to College Radio Day to NPR’s Next Generation Radio training 
program. There were also representatives from the music industry, Student Law Center, and the Federal Communications 
Commission Enforcement Bureau. 
 
The conference included several field trips. WSUW’s Brian Lucas led the tour of KEXP, the famous online station (now also a 
terrestrial broadcaster in the Seattle area) founded with help from billionaire Paul Allen, a Microsoft co-founder as well as owner 
of the Seattle Seahawks and Portland Trailblazers. The station is affiliated with the University of Washington. 
 
WSUM has been attending the annual CBI conference for over a decade. I am a former national board member and am still a 
judge in several radio categories. The value of this conference is three-fold: 
 

 Students see the best and brightest examples of how to do student-run broadcast and multimedia well. They also 
learn what to avoid. 

 Industry professionals in all aspects of media (on-air, off-air, regulatory, legal, technical, etc.) present 
myriad topics; if you can’t find an interesting topic, then you aren’t interested in being a broadcast/multimedia 
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professional. 

 Advisers receive (and give) an important perspective on how to prepare students to succeed in and out of media. 
 
At WSUM, we bring four students most years. The students are chosen for their likelihood of serving as a leader at WSUM and 
the amount of time they have left in their college career (we don’t take seniors within one year of graduation). 
 
The value added to our organization is the tremendous ideas and experiences we hear from some of the best stations in the 
country—WPST in Pittsburgh, Ithaca College in upstate New York and KWVA in Eugene, Oregon to name a few outside of 
Wisconsin—and what we share with other stations who aspire to provide the continuity in programming, quality in training, and 
sense of community that has come to define WSUM. 

 


